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A little more than twenty years ago 
Canco made the first practical containers 
for vacuum-packing coffee. 

Since that time, the vacuum-packed 
coffee business has increased thirteen 
fold. 

It is easy to see why. 

For the vacuum can brought the in- 
comparable flavor and aroma of roaster- 
fresh coffee to millions who had never 
enjoyed such a pleasure before. 


And this new pleasure in drinking cof- 
fee created a business opportunity for 


roasters who were alert and put their 


coffee in the now-famous vacuum can. 

Local brands became national brands. 
Business increased many times over. And 
as volume multiplied itself, so too did 
profits. 

But roasters using the vacuum can 
found it a business tool with a second 
edge, too. 

For consumer satisfaction expressed 
itself in good will towards the roaster... 
lovalty to his brand name... and a high 
reputation throughout the trade. 

Truly, the vacuum can for coffee bears 
out the statement that people who do 


THE VACUUM COFFEE CAN: a 2-edged business tool 


business with Canco profit. 

And why not? At their disposal they 
have both creative research and mechan - 
ical know-how in every phase of the 
packaging business. 

For 46 years American Can Compan 
has been improving containers and 
venting new ones. 

And while these achievements mal. 
an impressive list, the point is this: The-« 
achievements are evidence that we are 
experts in solving container problems. 

The “Canco” solution will increa-« 
your bus.ness and your profits. 
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Many recognize the selling power of FULL Color, but not everyone 
knows how to take complete advantage of this dynamic sales force in 
labels and box wraps. That’s where Stecher-Traung’s long experience and 
merchandising “‘know how” prove immeasurably helpful . . . Get the facts on FULL 
Color—learn how your labels, box wraps and packaging materials can do a bigger 


selling job when lithographed the Stecher-Traung way in sparkling color. 


HY 
FINEST FULL COLOR LITHOGRAP 


BOX WRAPS SEED PACKETS 
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PROCESSING 4 
TOMATO High Speed 


Liquid Fillers 


Automatically fills cans or glass within an exact distance 
of top—the newest and fastest Filler obtainable today. 
Can handle upwards of 250 No. 2 cans per minute with 
a uniformly accurate fill. No- spill design—automatic 
in operation—precision built. Synchronized for close- 
coupling with high-speed closing machines. 


Can, Jar or Bottle Feed Tables 


Permit an operator to unload up to 150 or more con- 
tainers per minute from traysorcartons. Revolving 
top automatically assembles containers into a single 
line to labeler or caser. Equally efficient on tin or 
glass containers or long-neck bottles. Will handle all 
sizes from 2 11/16" to 6 1/2" in diameter and from 
21/2" to7 1/2” in height; special heights for long-neck 
bottles. 


Adjustable Labelers 


CRCO-New Way Labeling Machines will handle all size r 
cylindrical containers—tin, glass or fibre—economically and 
at high speeds. Available in fully adjustable models which 
can be set for containers from 2” to 6 11/16“ in diameter by 
2” to 9” in height—for all-around or spot labels. 


High-Speed Casers 


The fastest, most practical, trouble-free and economical 
Casers made today! CRCO-New Way Casers-are noted 
for their sturdy construction, compactness and precision 
operation which delivers from 10 to 30 cases per minute. 
Available in several different sizes and models. 


Gluer, Sealer, Compressor 


ully automatic. Will open top and bottom flaps, spread the adhe- 
ve, close flaps andcompress cartons in one continuous operation. 
an be close-connected to any CRCO-New Way Caser. 


Niagara Falls New York 


THE BEST 


Chisholm-Ryder Company of Pennsylvania Ayars Machine Gompany 
AN AFFILIATE A SUBSIDIARY 118 


Meet Us at the Atlantic City Convention, January 16th to 21st, 1948 
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An old-fashioned Christmas used to 
mean long hours of cooking drudgery for 
housewives. But today, thanks to mod- 
ern canning, the drudgery is completely 
unnecessary. Mrs. America can really 
enjoy her Christmas festivities knowing 
that without a lot of old-fashioned bother, 
her Christmas dinner will make a hit 
with the whole family. From ‘‘soup to 
nuts” the best Yuletide delicacies come 
in cans. 

We are proud of our long association 
with the canners of fine foods, proud, too, 
that Continental has always stood for 
only the best in quality and service! 


ANSWERS 


1. Santa is known by different names 
all over the world. In France it’s ‘‘Bon- 
homme Noel’’; in England it’s ‘‘Santa 
Claus’’;inGermany it’s ‘‘Kriss Kringle’; 
and in Holland it’s ‘‘San Nicolaas.” 


2. At your local grocer’s! Modern can- 
ning methods have enabled canners to 
pack succulent, ready-to-eat hams in 
large pear-shaped cans—saving house- 
wives hours of work and worry during 
the holiday season. 


CONTINENTAL o CAN COMPANY 


100 East 42nd Street 


THE CANNING TRADE . 


3. Many people in Sardinia celebra ° 
Christmas with a feast of wild bos 
These tusked animals are extreme ¥ 
difficult to catch—so difficult and da: 
gerous, in fact, that the lucky hunt: 
who bags one usually shares the me '' 
with his less fortunate neighbors. 


4. You’re right! They all come in ca! 
The canning industry today boas.5 
more than 400 separate food ites 
packed in cans! 


New York 17, N. Y. 
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EDITORIALS 


CANNED FOOD CONSUMPTION—Most everyone 
realizes the American public is eating more today 
than ever before. Trade observers too, realize that 
canned foods are disappearing at an unprecedented 
rate. Many in the trade, however, do not realize the 
extent to which canned foods are supplanting the 
“fresh” items. The following summary of U.S.D.A. 
figures by the National Canners Association is, there- 
fore, most interesting and enlightening. 


“The expansive growth of the canning industry is 
illustrated by recent U. S. Department of Agriculture 
computations showing that while Americans are eat- 
ing 11 per cent more food now than 30 to 40 years 
ago, they are eating almost three times as many can- 
ned vegetables, over four times as many canned fruits, 
and many times more fruit juices. 


Using the prewar 1935-39 years as the base period 
equalling 100, the estimated 1947 per capita consump- 
tion of canned vegetables is 156, canned fruits 131, 
and canned fruit juices 395. These compare with the 
1910-14 averages of 56 for canned vegetables and 29 
for canned fruits. Canned fruit juices did not become 
an important factor prior to the past 10 or 15 years. 


This increase in the consumption of canned foods is 
strikingly greater than the increase for fresh fruits 
and vegetables.” 


'resh fruits 1910-14 average 92, estimated 1947 per 
capita consumption 108. Fresh vegetables 1910-14 


average 79, estimated 1947 per capita consumption 
109 


here was little variation in the total per capita 
foc | consumption of all foods prior to 1940. How- 
ey», there has been an increase since that time which 
is lated to the increased income levels. In 1947, the 
in -x for all food is estimated as 117 on a price 
’ we -hted basis and 11 on a poundage basis. Thus, in 
th past 35 to 40 years the consumption of all foods 
he shown comparatively little increase while there 
he een an increase of several times in the use of can- 
ne foods. On a poundage basis the 1947 per capita 
cc sumption of canned fruits, juices, and vegetables is 
6° er cent above prewar compared with an 11 per 
ce. increase in total food. 


-oe@ per capita consumption of foods such as pota- 
to... flour, and grain products had been generally de- 
cli: ng during the past several decades. The use of 
da:y products has been increasing while the infor- 
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mation for many other products indicates either a de- 
clining trend or little change prior to the war with an 
increase during recent years. This consumption in- 
formation is influenced by the availability of supplies 
among various foods. 


The above comparisons of average consumption per 
person do not indicate the total physical volume of food 
consumed in the country. They do not take account of 
the 50 per cent increase in population from 1910 to 
1947. Since civilian consumption information has 
been used, these comparisons do not show the contri- 
bution made by the canning industry in supplying the 
armed services during the last two world wars.” 


TO END WARS—Yes, we mean just that. The 
answer is food! Hunger, and the want that invariably 
accompanies it, are the cause of most wars, the excep- 
tions being when some over egotistical ass gets it into 
his head that he can conquer the world and then sit 
like a demi-god on the throne he has erected. There 
will probably never be another Hitler, and so but little 
danger from his ilk again; but there is real danger 
when a people are hungry, and cannot get the food 
they require. Hunger has caused more wars than all 
else put together, from the warring of tribes against 
tribles to grab each other’s food supplies, to great 
nations which decided that they needed more room to 
produce the food required. A well fed nation never 
cares to go to war, and goes only when attacked, and 
mostly it is attacked to get additional food supplies, or 
the territory to produce them. 

The answer to all the rest of the world is, then, 
introduce canning and the preservation of foods over 
the periods of no normal production; and right now 
the whole world is looking toward that eventuality. 
Russia is now busy installing the canning industry, 
and laying out the program for the crops it would 
put through its canneries. And similarly in all other 
countries. Will such establishment of the industry 
adversely affect our industry in this country. We 
think not. 

Before World War I there were emissaries in this 
country looking into the establishment of the canning 
industry as one of their requirements. We know this 
because they came to our office with the plans, and 
for advice; and there are canners who were asked to 
allow such delegations to go through their plants to 


(Please turn to page 20) 
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TRI-STATE PACKERS MEET 


A huge and successful cutting bee—President Schiller reviews Year— 
Processors course explained—Rogers heads marketing panel—C. Frank 
Thomas unanimous choice for President—Entertainment features 


During the 1947 packing season 
Secretary Calvin Skinner and Trea- 
surer Frank Shook busied them- 
selves collecting random samples 
from the lines of Association mem- 
bers. The entire program of the 
Fall Convention, held at Atlantic 
City, December 4 and 5, was built 
around these samples. Except for 
one general luncheon meeting on 
the 4th, and marketing panels on 
peas and tomatoes, the Convention 
was devoted almost exclusively to 
the cutting and discussion of these 
samples. For reasons best known 
to the Association’s Board of Direc- 
tors, attendance at the Cutting 
3ees was limited to processor mem- 
bers and specifically invited guests, 
the latter mostly technical men 
who acted in an advisory capacity. 
However, according to the pro- 
gram, a minimum of 19 different 
commodities were opened for in- 
spection and comparison. 

Virtually every item packed in 
the Tri-State territory, including 
soups, seafoods, white and sweet 
potatoes, dry beans, pickles and 
peppers, fruits, and of course, the 
major vegetables, were opened for 
inspection. All of the cuttings were 
on display in one room, the Rose 
Room of the Traymore Hotel. The 
unlabled samples were graded by 
experts. Canners, each knowing his 
o\n product, were given the oppor- 
tunity to inspect and make com- 
purisons. Then the expert reviewed 
tho samples explaining why sample 
x ‘ell into a certain grade classifi- 
ci ion and, in many cases, advising 
Ww! at steps might be taken to rem- 
ei. the situation. The program 
Ws splendidly arranged so that 
th re was a minimum of conflict 
in major commodities. 

ihe experts in attendance in- 
cli |led—Messrs. LeRoy Strasbur- 
ge and Maurice Siegel of the firm 
of jtrasburger & Siegel; Mr. Har- 
ve. Burr, Executive Secretary of 
Corn Canners Service Bureau; Drs. 
Ecvar P. Walls, I. C. Haut, and 
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Amihud Kramer of the University 
or Maryland; Messrs. Leonard W. 
Fenn and Walter Lappen of the 
Production and Marketing Admin- 
istration, U.S.D.A. 

It was without question the larg- 
est and most inclusive Cutting Bee 
ever held in this section of the 
country. It is as yet too early to 
evaluate tangible results. Corri- 
dor conversation would lead us to 
believe it was highly successful. 
We heard such comments as— 
“Best convention we ever had”— 
“My (product) was marked down 
from fancy to standard because 
it had a trace of grit. You can bet 
your life there’ll be no more grit 
in my pack in the future”. And 
that, in substance, is the sole rea- 
son for exhibitions of this sort. 
When a man sees a sample that he 
must admit is far superior to his 
own, it is only human nature that 
he will bend every effort to equal 
or surpass that quality another 
year. There may have been, and 
undoubtedly were, a few little 
kinks in procedure that need cor- 
recting. Tri-State canners can de- 
pend on Secretary Cal Skinner & 
Company to adjust. We hope this 
will be an annual affair and believe 
it will, for the industry in this area 
seems determined to improve qual- 
ity. 

GENERAL LUNCHEON 
MEETING 
PRESIDENT’S ADDRESS — President 
Arthur E. Schiller of E. Pritchard, 
Inc., welcomed members and guests 
and reviewed activities of the asso- 
ciation for the past year. And an 
active year it was. The associa- 
tion’s efforts to increase foreign 
trade are well known. During the 
year, it was made possible for 
members to secure competent food 
costs accounting services. The 
First Postwar Canners, Freezers 
and Fieldmen’s Short Course was 
held. As a culmination of many 
vears’ effort, the University of 
Maryland was able to inaugurate 
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its four year undergraduate cur- 
ricula in horticultural products 
preservation. The Tri-state Direc- 
tory was published. A _ highly 
trained committee of traffic spe- 
cialists has solved many of the 
freight problems in the area. Work 
has continued on standards and 
grades. Through excellent com- 
mittee cooperation, the Association 
was able to keep membership in- 
formed of pending legislation that 
would work a hardship on the in- 
dustry in this area. 


PROCESSING CoURSE—Dr. I. 
C. Haut, head, Horticultural De- 
partment, University of Maryland, 
spoke of the four year food pro- 
cessing course that has been inaug- 
urated at the University. Dr. E. P. 
Walls, so widely known to proces- 
sors in the Tri-States, is the direct- 
ing head. 

For the past decade several 
courses have been offered in the 
Department of Horticulture, deal- 
ing with the processing of crops. 
A large percentage of students 
taking these courses have desired 
to progress further in this type of 
work. This opportunity is now 
afforded. 

The object of this curriculum 
is to train men in a very practical 
way, so they will be well-rounded 
in the processing business and to 
give them a thorough background 
of methods as well as a clear un- 
derstanding of how each step is 
related to quality. 

Electives make it possible for 
one to specialize in either the Man- 
agement or Technological phases 
of the industry. 

In order to carry out extensive 
research activity with various 
crops, equipment has been con- 
stantly added to the Processing 
Laboratories, until these are now 
excellently supplied with the neces- 
sary machinery to carry through 
operations as conducted in a com- 

(Please turn to, page 20) 
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OHIO CANNERS CONVENTION 


President Beckman discusses Acreage and Labor problems—Distributors 
ask Cooperation—Alll officers re-elected 


Ohio’s Lieutenant Governor Herbert 
welcomed Ohio canners and guests to 
their Fortieth Annual Convention held 
at Columbus, December 10 and 11. Fol- 
lowing the Lieutenant Governor, State 
Senator Roscoe Waleutt of Columbus 
also made a short address of welcome. 


President Luke F. Beckman then pre- 
sented NCA President Emil Rutz, who in 
his scholarly fashion, for the first time 
publicly expressed NCA’s attitude as 
regards the long range agricultural pro- 
gram of the Administration as proposed 
through both the House and Senate Agri- 
cultural Committees and supported by 
the U. S. Department of Agriculture. 
This subject is so important that we will 
give you next week the complete text. 
Every canner should read and study his 
remarks. President Beckman’s remarks 
also point a problem that applies to all 
canners through out the country. 


PRESIDENTS ADDRESS 


ACREAGE & LABOR—“The most important 
problem facing us in 1948 is acreage for 
growing perishable vegetables and labor 
to harvest the vegetables and fruit crops. 
Sufficient acreage of vegetables for can- 
ning depends, to such an extent, upon the 
available supply of field labor that you 
must know about the labor supply before 
you can complete your plans for secur- 
ing acreage. The canning industry will 
be expected to continue its wartime pro- 
duction of canned foods because of the 
continuing, heavy demand for them in 
this country and the needs of the starv- 
ing peoples of the world, to check the 
advancing price spirals and accomplish 
this with less labor and with higher 
costs. Certainly there is no thought of 
reduced production schedules in face 
of the urgent need for canned foods, but 
canners who have started to discuss con- 
tracting acreage with farmer growers 
for the 1948 plantings, are finding the 
farmer all pepped up over the high 
prices being received for wheat, corn, 
soybeans and other relief supplies, and 
predictions that these high prices might 
continue or go even higher during 1948 
that he is not interested in contracting 
now unless price advances are compar- 
able. Many canners have expressed to 
me their intentions of renting land for 
the growing of needed crops to maintain 
production schedules and recruiting la- 
bor to handle the field work. Upon first 
thought that seems to be the solution, 
but where are you going to get that 
labor? You are going to have a com- 
plete report tomorrow morning from 
Walter Schied, chairman of the labor 
committee, who with your secretary, Roy 


Irons, and myself attended a labor meet- 
ing in Chicago and another in Washing- 
ton during the past month. I hope 
these remarks will not take the thunder 
out of Walt’s report, but under public 
law 40, funds were available for the 
transportation, housing, health, head tax, 
visas and recruitment of foreign farm 
labor and the supervision of the program 
was under the Extension Service USDA. 

“Beginning Jan. 1st, 1948, this pro- 
gram is being turned over the 
Department of Labor, United States 
Employment Service, to handle the pro- 
gram through its federal, regional, state 
and local offices, but the cost of the ser- 
vices mentioned before, must now be 
paid by the hiring employer and that 
cost in the recruitment of foreign work- 
ers amounts to about $250.00 per head. 
There are three alternatives for the can- 
ner who used foreign workers last year. 
One is to pay the $250.00 per head re- 
cruitment cost. That would add to the 
cost of canned foods approximately $20 
million dollars, considering the 60,000 
foreign workers used in 1947 and fair 
estimates of 80,000 needed in 1948. It is 
the thinking of our law makers in Wash- 
ington, that this cost be born by the 
farmer. Regardless of who pays the 
bill, canned foods will eventually absorb 
the cost. That’s no way to check infla- 
tion spirals. The second alternative is 
to do without, and that he cannot do, 
without reducing his acreage and pro- 
duction. With reduced production, prices 
must advance on a supply and demand 
market. Again that inflation spiral. His 
third alternative is to drain the domestic 
labor pools in this country. That’s where 
the rub is. If he drains the domestic 
labor pools in this country to take the 
place of foreign workers used during the 
past five or six years, there will be a lot 
of canners looking for labor that isn’t 
there. Although the canners have con- 
stantly fought against government con- 
trols and subsidies, I still recommend to 
this association an active participation 
in any efforts at the national level to 
seek congressional action for aid in the 
recruitment of foreign labor. By all 
odds, labor for farms will be more acute 
in supply during 1948 than in any war 
year.” 


FINANCING—“Number two in importance 
is getting our house in order financially. 
This problem was raised at our spring 
meeting attended by the Secretary of the 
National Canners Association, Mr. Car- 
los Campbell. In order to get a little 
publicity on it, he had Mr. Homer T. 
Cumming, vice-president of N,C.A., de- 
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velop the points raised at our meeting, 
prepare an article, and have it published 
in the New York Journal of Commerce.” 

“Keeping in mind, that manufactur- 
ing costs are double what they were 
before the war, that during the war 
years we needed less financing because 
all canned foods were demanded at OPA 
ceilings, and there was no temptation 
to carry merchandise for a rising mar- 
ket, that during the last two months of 
1946 and the first quarter of 1947, a 
break in prices occurred, lead by citrus 
products and then by others creating for 
a time what is known as a buyers’ mar- 
ket, that this might happen again in 1948 
if there is a slight recession or a dimin- 
ishing buying power. It would seem 
imperative then, that canners plan their 
financing with their bankers as care- 
fully as they plan their acreage and 
production schedules. Don’t wait until 
you need money before making plans for 
it, or you might be the one who is forced 
to break the market during packing 
season in order to get cash to meet pay- 
rolls, cans and supplies. In line with 
this thinking, I believe that this associa- 
tion should recommend to the NCA that 
they, through their statistical division 
prepare to make available such figures 
on packs and market values that are 
desired by banks and banking interests.” 


MARSHALL PLAN—“In closing, I would 
like to leave a thought about the Mar- 
shall plan. If and when, it or any part 
of it receives the approval of the Con- 
gress of the United States, we can look 
upon it as a super salesman for Ameri- 
can canned foods. Let’s not do like we 
did during the war when the army 
wanted their cans pre-coated and we 
shipped them without labels. There is 
too much food going into Europe to/ay 
unlabeled for which the communists 
taking credit. Let us use our labe 
help defeat communism by telling t” 
on our label that even after two 2g?’ 
world wars, we the people of the Un’: 
States can still produce and share t! s 
fine things, because we are free pec.’ 
living in a free country which gr 
free enterprise under a free econe 
In short, let’s print new labels if n« 
sary, let us sell the American way of 
through our labels to the distre 
peoples of Europe. Our label is one t! 
the Russians cannot take credit for.” 


FOOD AND DRUG 


Dr. K. L. Milstead, Director }F 
& Drug Administration, Cincin: 
sketched briefly the history of the f«- 


(Continued on page 20) 
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GRAMS INTEREST 


NCA CONVENTION OFFICES 


\ecting upon the recommendation of 
the Board of Directors not only the Con- 
vention General Sessions but also the 
vaiious offices of the National Canners 
Association will be housed in the Audi- 
torium in Atlantic City during Conven- 
tion Week. 

NCA headquarters will be situated in 
room 8 located near the stage of the 
Ballroom, which will serve as headquar- 
ters for all staff members not specifically 
assigned elsewhere. The press room will 
be in room 9 where Nelson Budd will 
make his headquarters. 

The Fisheries Division will share room 
10 with representatives of U. S. Fish 
and Wildlife Service. 

The Quartermaster Corps, Department 
of Agriculture and U. S. Employment 
Service will be located in rooms 101, 102 
and 103 respectively. 

Since the exhibits of the Canning 
Machinery & Supplies Association mem- 
bers will be in Exhibition Hall this 
brings together all of the canners’ con- 
vention activities under one roof. 


HEINZ APPOINTMENTS 


H. J. Heinz Company, Pittsburgh, 
Pennsylvania, has named C. W. Messick 
Branch Sales Manager at Long Island 
City, New York, to succeed C. H. Camp- 
bell, retired. Mr. Messick was formerly 
located at Jersey City. H.C. Schier, for- 
merly Manager at Norfolk, succeeds Mr. 
Messick at Jersey City. 


MINNESOTA VALLEY FILM 


From “Good Earth to Good Table” is 
the title of a new color film just pro- 
duce’ by Minnesota Valley Canning 
Com:any, LeSueur, Minnesota, and 
avai! ble to school groups, women’s clubs 
and « hers, upon request. It shows how 
the « mpany grows its seed, plants, har- 
vest: and processes its corn, peas and 
‘gus under modern controlled 
meth ‘Js, 


ETS BERCUT-RICHARDS 


ACCOUNT 

Ci ents Brokerage Company, Deca- 
tur, amaba food brokers, have been 
appo ed representatives for the Bercut- 
Rich js Packing Company, Sacramento, 
Cali! nia packers of fruits and vege- 
tabli In addition to the territory 
Clen has formerly served, Birming- 


ham essemer, Tuscaloosa, Jasper, An- 
histo Gadsden, Sylacouga, Talladega 


and eonta, Alabama have been added 
and H. Williams, Jr. will trans- 
fer} headquarters from Tuscaloosa to 


Birm ham to better serve this account. 
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MUSHROOM COMPANY 
APPOINTS JANTZ 


Michigan Mushroom Company, Niles, 
Michigan packers of a fancy line of 
fresh mushrooms, as well as several var- 
ieties of mushroom soups, has appointed 
Jantz & Company, Cleveland food brok- 
ers, to represent them in the Cleveland 
trading area. 


INDIANA FIELDMEN’S 
CONFERENCE 


The Annual Canners and Fieldmen’s 
Conference, sponsored by the Indiana 
Canners Association, will be held at 
Purdue University, January 27-29. 


CANNERY APPLICATION 
DENIED 


Because it was feared that refuse from 
the canning process would be detrimen- 
tal to the village sewage disposal sys- 
tem, the application for the establish- 
ment of a tomato cannery at Bensonville, 
Illinois was denied recently. 


CLYMAN OFFICIAL DIES 


Harold G. Rogers, 56 year old Per- 
sonnel Director for Clyman Canning 
Company, Clyman Wisconsin, died very 
suddenly on November 1 following a 
heart attack. Well known to many can- 
ners and supplymen as “Doc Rogers”, 
he had been connected with the Sunrich 
Canneries at Iron Ridge, and Green Val- 
ley Food Products at Germantown, from 
1935 to 1940, and with Clyman Canning 
Company since 1941. 


CONSOLIDATED GROCERS BUY 
ROSENBERG BROTHERS 


Negotiations are under way for the 
purchase of Rosenberg Brothers Com- 
pany, San Francisco packers of dried 
fruits, rice, dried beans and nuts, by 
Consolidated Grocers Corporation of 
Chicago. Purchase will involve a cash 
expenditure of $18,000,000. Rosenberg’s 
President, Arthur R. Oppenheimer, Sr., 
will continue as head of the new acquisi- 
tion. 


JOINS CANS, INCORPORATED 


J. Heath Braselmann, with a_back- 
ground of more than 25 years in the can 
industry, all of which time he was asso- 
ciated with the Liberty Can Company of 
Lancaster, Pennsylvania, as representa- 
tive in charge of their New York sales 
office, has joined the sales force of Cans, 
Incorporated of Chicago. 
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CLEVELAND BROKERS ELECT 


M. H. Straus of M. H. Straus & Co., 
has been elected president of the Cleve- 
land Food Brokers’ Association for the 
coming year. 

Other officers are: Lloyd E. Riegler, 
Chas. A. Riegler and Co., vice presi- 
dent; A. M. Jones, Arthur M. Jones Co., 
treasurer; R. H. Kline, J. A. Plain Co., 
secretary; and Geo. R. Lyons, Geo: R. 
Lyons Co., director. 

In his initial message to the member- 
ship, Mr. Straus paid glowing tribute 
to the canned foods industry for holding 
down consumer food prices. 


HEINZ MANAGER DIES 


John Reece Rawling, 65 year old man- 
ager for the H. J. Heinz Company’s 
Kansas City branch, died in a Kansas 
City Hospital November 24. Mr. Raw- 
ling had been with the company for the 
past 35 years. 


SOCIAL SECURITY BROADCAST 


A thirteen week series of radio discus- 
sions on the Federal old age and sur- 
vivors insurance program will be inau- 
gurated Saturday, December 13 at 9:30 
in the morning over station WBMD. The 
Key Broadcasting Company, operators of 
WBMD, in cooperation with the Balti- 
more field office of the Social Security 
Administration are presenting the forums 
in the public interest, and participants 
will include persons prominent in busi- 
ness, labor, civic and_ professional 
activities. 

Discussions scheduled for the Satur- 
days of December will explain the role 
of the Social Security Administration’s 
field offices, the veterans’ provisions in 
the old age and survivors insurance 
program and, the importance of the 
social security account number to part- 
time and seasonal workers. William M. 
Donlin, Social Security Administration 
manager for the Baltimore area expects 
the broadcasts to advise many persons of 
their rights and benefits under the social 
insurance plan. 


WEST COAST NOTES 


FIRE LOSS—The cannery of the Barron- 
Gray Packing Co., San Jose, Calif., was 
visited by fire late in November, and 
while considerable damage was done 
there was little loss to expensive canning 
equipment. 

BUYS FISH CANNERY — The Laguna 
Packing Corporation has purchased the 
fish canning business of Cal-Pacifie Fish- 
eries, 1615 Mauretania, Wilmington, 
Calif. 

CONVENTION BOUND—H. W. Daggatt, 
of the San Francisco office of Steinhard- 
ter & Nordlinger, is arranging to attend 
the annual convention of the National 
Canners Association at Atlantic City in 
January. Previous experience has in- 
dicated the wisdom of making plans for 
participating in this event well in ad- 
vance, 
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Public Relations Committee members of the. National Kraut Packers Association, 
shown discussing the recent zooming sales of kraut and prospects for 1948, are, left 
to right, front row: Martin Meeter, Lon Flanigan, Committee Chairman Alden C. 
Smith, President John M. Stroup, and A. E. Slessman. Rear row, left to right: W. P. 
Reynolds, Secretary-treasurer Roy Trons, Arthur Henkel, and Robert Simpson. 


KRAUT PUBLICITY PAYS OFF 


A “tidal wave” of sauerkraut sales 
which threatens to wipe out the entire 
stock on hand by the time the 1948 crop 
is packed, was the subject of a meeting 
of the public relations committee of the 
National Kraut Packers Association in 
Chicago, Nov. 26. 

John M. Stroup, association president, 
reminded that the 1947 sauerkraut pack 
has been, “the smallest pack in recent 
history, with only the fact that we had 
a large carryover on hand saving the 
situation.” 


Almost completely reversing the situa- 
tion of a year ago, when the kraut 
packers found themselves with tremen- 
dous supplies of the product on hand and 
only normal demand. 

Members of the committee gave full 
credit to the tremendous effect of their 
public relations program, begun 18 
months ago, and now snowballing with 
gratifying effectiveness, a situation the 
committee is naturally desirous of con- 
tinuing. 


“We knew we had a problem on our 
hands getting kraut back into public 
favor after it had practically disap- 
peared from the nation’s tables during 
the war when our entire output was 
going to the armed forces.” said Mr. 
Stroup. “We felt that a sound public 
relations program was most advisable, 
informing the nation’s housewives that 
kraut was again available, that it had 
dozens of uses, and that it has health- 
ful vitamin content. We embarked on 
this program and it has been eminently 
successful. 


“In pictures, stories, and various pro- 
motional ways we put the message over. 
A bit slow to show results immediately, 
because of the years of absence from the 
country’s menus, the program began to 
catch fire early last summer and has 
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been streaking along in high gear ever 
since. Summer sales of kraut were amaz- 
ing and the demand continues unabated. 


“On the darker side of the picture, 
figures released by the United States 
Department of Agriculture last month 
reveal that 1947 production of cabbage 
was less than one-sixth of the amount 
utilized in 1946, a really serious drop. 
Last year we used 275,000 tons of cab- 
bage, while this year we were able to 
obtain only 44,000 tons. 


“Another factor which doubtless will 
enter into the picture as kraut becomes 
in short supply is the fact that cabbage 
farmers in Wisconsin, Ohio, and New 
York found their crops hard hit by black- 
leg this year. According to authorities 
at the University of Wisconsin, farmers 
in Wisconsin alone lost over $100,000 
this past crop year on account of black- 
leg. 

“Although the present pace of sales is 
heavy, we are hoping that our large 
carryover will enable us to have enough 
in the pipeline to meet the demand until 
we can pack the new crop next fall,” 
Stroup concluded. 


KUNER-EMPSON HONORED 


Lauded for its ‘Record of achievement 
in successfully building one of Colorado’s 
outstanding organizations through sound 
advertising, selling and merchandising, 
and for bringing credit to Denver and 
the Rocky Mountain Region through the 
excellence of its products” Kuner- 
Empson Company, Brighton, Colorado 
canners of fruits and vegetables, was 
presented the “Fame and_ Fortune 
Award” given each month by the Adver- 
tising Club of Denver. Walter W. Garn- 
sey, Sales Manager, accepted the award 
on behalf of the company at a luncheon 
meeting of the Denver Chamber of Com- 
merce. 
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CANCO SETS 1948 TIN PLATE 
PRICES 


American Can Company announced 
De>. 10 the following prices of tin plate 
and other tin mill products, applicable to 
customer contracts for the year 1948: 

Hot-dipped tin plate, 1.50-pound coat- 
ing (pot yield), $6.80; hot-dipped tin 
plate, 1.25-pound coating, (pot yield), 
$6.60; electrolytic tin plate, .25-pound 
coating, $5.80; electrolytic tin plate, .50- 
pound coating, $6.00; electrolytic tin 
plate, .75-pound coating, $6.20;  can- 
making quality black plate, 100-pound 
basis weight, $5.20; special coated manu- 
facturing terne, $5.90. The prices are 
per box of 100-pound basis weight. 

Commenting on the effect of the in- 
creased plate prices, which are the same 
as those announced for 1948 last Satur- 
day by Carnegie-Illinois Steel Company, 
a large supplier to American Can, D. W., 
Figgis, president, said that the com- 
pany’s standard term contracts with all 
customers name a basic price for each 
type of can which shall vary only by 
labor differentials based on the United 
States Bureau of Labor Statistics wage 
index and the price of tin plate an- 
nounced by each January first, for the 
ensuing year. 

“Increased prices of all types of cans 
reflecting these differentials,” Mr. Figgis 
said, “will be announced to the trade 
as soon as the thousands of necessary 
computations can be completed. The 
trend of can prices, he said, has been 
well below changes in the general cost- 
of-living index. The type of contract 
employed by the American Can Com- 
pany provides that labor and plate dif- 
ferentials are direct additions to basic 
can prices, rather than cost factors on 
which to base a profit, there being no 
‘mark-up’ on these changes in costs of 
materials and labor.” 


“Prior to 1947,” the can company 
president added, “we had made no in- 
crease in the basic price of cans since 
1936 and no adjustment, even for in- 
creased labor costs, had been made dur- 
ing that ten-year period. Prices for 
1947, established after the end of OPA 
ceilings, reflected only those labor in- 
creases occurring since 1941 and the 
increase in metal cost effective Jan. 1, 
1947. With the 1948 plate and labor 
differentials added, it is estimate: that 
the average price of cans will have in- 
creased slizhtly more than 30 per cent 
in the ten-year period between th. first 
of 1939 and the end of 1948, while the 
increase in the BLS index of whvlesale 
commodity prices is presently 1() per 
cent above 1939.” 


PHILLIPS PROFITS 


Net profit of the Phillips Packing 
Company, Cambridge, Maryland, for the 
year ended September 30 was $255,083 
as against $1,368,871 for the preceding 
year. Sales for the year just ended 
amounted to $6,897,925 as  «acainst 
$12,433,930 in 1946. 
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Need A Good 
Small Sieved 
Early Sweet? 


Then it's N. K. & Co.’s Pacemaker 
you want. Same maturity as Alaska 
only a true wrinkled sweet variety. 
The sieve sizes are about identical 
with those of Surprise - except you 
get a much higher percentage of 
fancy peas. 


Be sure to try it in ‘48! 
Northrup, King & Co. 


Seed Growers Since 1884 
Minneapolis 13, Minnesota 
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FLORIDA CITRUS CANNERS 
FORM LEAGUE 


A group of 30 Florida citrus canners 
on Dec. 6 announced the formation of 
the Canners League of Florida, a new 
organization uniting the members in a 
policy of “disseminating factual informa- 
tion, high quality products, and fair 
profits to growers and canners alike.” 

C. Howard Sweatt, of the Besco Prod- 
ucts Co., Orlando, was elected first presi- 
dent of the League, with Rouss May, of 
the Hills Brothers Co., Bartow, Logan 
Bloodworth, of the Cherokee Products 
Co., Ft. Pierce, and J. Adams Bruce, of 
Bruces’s Juices, Tampa, as vice presi- 
dents, and Charles McCartney, of Stokely 
Foods, Inc., Tampa, treasurer. 

The canners named Homer Hooks, of 
Lakeland, as secretary-manager. Hooks, 
who until recently was citrus writer for 
The Tampa Tribune, will maintain 
League Headquarters offices in rooms 
three and five of the Cole Building, 306 
S. Kentucky Ave., Lakeland. 


Executive committee of the new organ- 
ization includes two former presidents 
of the National Canners Association, C. 
E. Lindsey, president of the Lakeland 
Highlands Canning Co., and Walter L. 
Graefe, president and treasurer of 
Pomona Products Co., Clermont. 

Others on the committee are M. C. 
Peters, of the Florida-gold Citrus Cor- 
poration, Lake Alfred, and B. C. Skin- 
ner, of Juice Industries, Inc., Dunedin. 

Members of the League last season 
produced approximately half the total 
season’s output for the entire state. 

Outlining general policies of the 
League, Mr. Sweatt said: 

“Our position on issues that may arise 
in the industry will be guided by three 
principles: 

“1. That the honest facts about the 
matter under discussion be made known 
as they affect growers, canners, buyers, 
and ultimate consumers. 

“2. That we strive always for top- 
quality canned citrus. 

“3. That the growers—and we mean 
all of them, large and small alike— 
should certainly get a fair return for 
their fruit.” 

Mr. Sweatt declared that “inaccurate 
and misleading information has been 
used much too often. The result has 
been confusion, loss of confidence by 
both growers and buyers, at a cost of 
millions to the industry—and the grow- 
ers have been the biggest losers. 

“As for prices,” he continued. “we 
believe in paying the grower a fair price 
for his fruit and receiving in turn a fair 
price for our products. It is ridiculous 
for Florida citrus to be sold at less than 
cost of production when the saturation 
point hasn’t even been touched for high- 
est quality canned citrus. 

“This League will go all-out for pro- 
duction of high quality canned citrus. 
We will aim always at raising canned 
juice quality so that we can offer the 
consumer the best-tasting, most nutri- 
tious product posible.” 


Mr. Sweatt said he felt it was the con- 
sensus within the League that the mem- 
bers would continue as members of the 
Florida Canners Association, which has 
performed a valuable service to the Flor- 
ida citrus industry through the years. 

He explained that the League members 
are “mostly independent canners who 
buy practically all their fruit from the 
growers, as contrasted to canners who 
operate as adjuncts of grower coopera- 
tives or who own most of their fruit 
sources.” 

Members of the League to date are: 
Besco Products Co., Orlando; Bordo 
Products Co., Winter Haven; Bruce’s 
Juices, Tampa; Cherokee Products Co., 
Ft. Pierce; F & M Packing Co., Brooks- 
ville; Florida Frozen Fruits, Inc., Haines 
City; Floridagold Citrus Corp., Lake 
Alfred; Florida Grapefruit Canning Co., 
Bradenton; The Hills Brothers Co., Bar- 
tow; J. William Horsey Corp., Tampa; 
Lakeland Highlands Canning Co., High- 
lands City; Mann Brothers Canning Co., 
Lakeland; McDonald and Oliiff, Inc., 
Wauchula; Mitchell Canners, Ft. Meade; 
Pomona Products Co., Clermont; Sasson- 
King, Ltd., Lakeland; Stokely Foods, 
Inc., Tampa; The Sun Dine Co., Inc., 
Lake Alfred; Vacuum Foods Corp., 
Plymouth; California Packing Corp., the 
Florida Division, Tampa; Garland C. 
Norris, Ine., Lakeland; B & W Friut 
Co., Groveland; Burkart Products Co., 
Mt. Dora; Juice Industries, Inc., Dune- 
din; Ploeger-Abbott Co., Leesburg; Par- 
amount Canning Co., Haines City; 
Roberts Brothers, Inc., Winter Haven; 
Sugar-Mil Food Products Co., Plant 
City; Sunrise Products, Inc., Ft. Pierce; 
and Wegner Canning Co., Eustis. 


NEW YORK CANNERS INSPECT 
MORRISVILLE PILOT PLANT 


The Educational Committee of the As- 
sociation of New York State Canners re- 
cently held a meeting at the Morrisville 
Technical Institute at Morrisville, New 
York, for inspection of the school and 
particularly the new pilot canning plant. 
Those in attendance were F. L. Shannon, 
Leo Naughton, Henry Page, Ralph Clar- 
ridge, Ed Burns, Stuart Hemingway, 
John Fix, B. C. Robins and Arthur Nash 
of the Association’s Educational Com- 
mittee, Senator Bewley of Lockport, Mr. 
Fogg and Mr. LaGrange of the Food 
Control Division, New York State De- 
partment of Agriculture, Professor Har- 
rington and Professor Gortner of Cornell 
University, and Dr. L. A. Wilson, Deputy 
Commissioner of the Education Depart- 
ment of New York State. 

This group was greeted by Dr. Gal- 
breath, Director of the school, and Roy- 
son Whipple, head of the Food Tech- 
nology Department, who accompanied 
them in the inspection of the school and 
plant. 

In the course of the afternoon the Food 
Technology Club held a meeting, which 
was attended by the guests. The club 
will in the future be known as the Food 
Preservation Association. 
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CALENDAR OF EVENTS 


DECEMBER 17, 1947—Annual Con- 
vention, Minnesota Canners Association, 
St. Paul Hotel, St. Paul, Minn. 


JANUARY 17-9, 1948—Annual Meet- 
ing, Northwest Canners Association, 
Multnomah Hotel, Portland, Ore. 


JANUARY 8-9, 1948—Cannery Field 
Men’s Course, University of Illinois, 
Union Building, Urbana, III. 


JANUARY 11-18, 1948 — Annual 
meeting, National Preservers Associa- 
tion, Stevens Hotel, Chicago, Ill. 


JANUARY 13-17, 1948—Annual Meet- 
ing, National Food Brokers Association, 
Atlantic City, N. J. 


JANUARY 16-17, 1947—Winter Meet- 
ing, National Pickle Packers Association, 
New York, N. Y. 


JANUARY 16-21, 1948—Annual Ex- 
hibit, Canning Machinery & Supplies 
Association, Convention Hall, Atlantic 
City, N. J. 


JANUARY 18-22, 1948—41st Annual 
Convention, National Canners Associa- 
tion, Atlantic City, N. J. 


JANUARY 19, 1948—Annual Meet- 
ing, Canning Machinery & Supplies As- 
sociation, Auditorium, Atlantic City, 


JANUARY 19, 1948—Annual Conven- 
tion, National-American Wholesale Gro- 
cers Association, Atlantic City, N. J. 


JANUARY 27-29, 1948—Annual Can- 
ners and Fieldmen’s Conference, Indiana 
Canners Association, Purdue University, 
Lafayette. Ind. 


FEBRUARY 9-11, 1948 — Food Pro- 
cessors Conference, University of Cali- 
fornia, Berkeley, Calif. 


FEBRUARY 11-13, 1948—40th An- 
nual Convention, Ozark Canners Associa- 
tion, Colonial Hotel, Springfield, Mo. 


FEBRUARY 12-13, 1948 — Annual 
Canners’ & Fieldmen’s Conference, “{ichi- 
gan State College, East Lansing, Mich. 


FEBRUARY 12-13, 1948—Northesstern 
States Wheat Control Conference, Hotel 
Commodore, New York, N. Y. 


FEBRUARY 26-27, 1948 — - anual 
Meeting, Canners League of Cali ornia, 
Fairmont Hotel, San Francisco, ¢ «lif. 


MARCH 15-18, 1948—Annual (© nven- 


tion, Association of Frozen Food Pack- 
ers, Chicago, III. 


MARCH 15-27, 1948—Canne: and 
Processors School, Ohio State 
sity, Columbus, Ohio. 


JUNE 6-10, 1948—8th Annual © onfer- 
ence, Institute of Food Techno: gists, 
Benjamin Franklin Hotel, Phila «!phia, 
Pennsylvania. 
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THE EASTERN BOX COMPANY 


East Brooklyn P.O. BALTIMORE 26, MARYLAND Phone: CUrtis 0270 


Air view of our large, modern plant which for years has taken care of the needs 
of many of the outstanding canners throughout the Middle Altantic States’ Area. 


Manufacturers of 


CORRUGATED AND SOLID FIBRE SHIPPING CONTAINERS 


THi 


THAT WENT SCIENTIFIC | 


A RULE-OF- 


TENDEROMETER—THE TENDERNESS TESTER 


To get an idea of the tenderness of peas, beans, etc., old-timers would 
chew a few, or pinch them... a highly inaccurate method for today, 
vhen your product—and price— depend on KNOWING, not guessing! 
The Tenderometer is the old rule-o’-thumb brought up to date. 
peration is entirely automatic; the machine even cleans itself be- 
ween tests. The operator makes but one hand movement, and the 
elative tenderness-reading stands before him on the big illuminated 
ial. With the Tenderometer, you KNOW what you're buying, cooking, 


nd labeling—and that’s a great help in getting the best quality 
nd prices! 


Write for FREE Catalog describing most complete 
line of machinery for processing tomatoes, corn, 
peas, beans, fruits, many other products. 


( ood achinery orporation 
‘PRAGUE-SELLS DIVISION © Hoopeston, Illinois 
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THE CANNED FOODS MARKETS 


WEEKLY REVIEW 


Holiday Quietness Settling Down—Consum- 

ers Continue To Buy Canned Foods Heavily 

—Lower Grades Are Getting Attention On 

A Saving Basis—New Year’s Costs Will Be 
Higher. 


QUIET BUT FIRM—As might be expected 
the canned foods market is quieting 
down in face of what is generally termed 
Christmas buying. In other words most 
attention is being given to holiday goods 
of all kinds, including probably the most 
lavish outlaying as “presents” ever re- 
corded. And by “presents” we mean the 
gifts between family members as well as 
all others. When the hurly burly’s done— 
and the battles (at the counters) lost 
and won, it will undoubtedly be found 
that this has been the most lavish Christ- 
mas spending on record. They have the 
money and they are spending it, all of 
which makes for good business, and helps 
keep away what some fearful souls con- 
sider any approach to a recession. 
What does this ebulation mean to the 
canned foods market? Just about every- 
thing, because one of the predominant 
features of today’s buying is the on- 
slaught upon canned foods stocks, whole- 
sale, community, co-operative and all 
else as well as individuals. The people 
are eating, individually, socially, in club 
life and—we almost said in the Poor 
House, but we doubt if there is any such 
institution now. And canned foods are 
getting a full share in this good, strong 
and continuing demand. And so far as 
the “lower-ten” are concerned they are 
able to buy these goods to better advan- 
tage than any other form of food, and 
they are taking advantage of this oppor- 
tunity. So they are living better, with 
a smaller drain upon their pocketbooks, 
and are they in favor of canned foods! ! 
Just watch your super markets! Recently 
as we walked down a middle class sub- 
urban street we could not help but notice 
the number of variety of opened cans in 
the garbage pails, waiting for the truck- 
men. We did not pick them up to 
examine them because if we had the little 
housewives might have thought us a 
tramp likely to upset or spill her care- 
fully arranged garbage. But they are 
there, and if you want something inter- 
esting to do, and at the same time study 
the movement of canned foods, watch the 
garbage cans. If you come away as we 
have you will wonder, as we do, how the 
canners can produce enough. We read 
that the pack of canned foods will equal 
if not surpass five hundred million 
cases. You figure how many cans that 
is, and how many meals they will pro- 
vide in how many families, and maybe 
you will realize that you are a big food 
producer. And then go on to wonder 
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how these people could live without can- 
ned foods, a perfectly wonderful distri- 
bution, and with but little advertising, 
at least by most canners and especially 
the so called “little” canner who never 
advertises. 


A Merry Christmas means a well fed 
Christmas time, and that would seem to 
be in store for more people, over a wider 
territory than ever before, and let’s not 
forget the Giver. 


THE MARKET—The higher prices on the 
higher quality canned foods are serving 
to draw attention to the so-called stan- 
dards, at lower prices, and on the aver- 
age you have done so well in these pack- 
ings that the people are getting an 
acceptable product at what proves to be 
the lowest prices of the market—and we 
refer to all manner of foods, and other 
thing's; i.e., they are getting their sup- 
plies of canned foods to advantage. You 
will reap abundant reward for that in 
the days and years to come. JF you 
keep the quality up, and you will do that 
because that warning used to be used 
when some were so short-sighted as to 
“slop” pack, to stretch the pack and then 
counted upon quick sale at low prices. 
That is out now. 


PRICES—Prices are largely a matter of 
personal election. It is pretty nearly if 
not actually true that you can sell any- 
thing really worth while, and running 
uniformly in the cans, at your own 
prices. There will be plenty of brokers 
who will “buck-up” on that, but these 
gentlemen never had an easier time sell- 
ing the market than they have now. 
Their hardest job is to get canners to 
make offers. This would seem to indi- 
cate that the canners are playing the 
market and waiting for better prices. 
Possibly there are some such but we 
think it is due to the fact that the can- 
ners have learned the wisdom of holding 
some of their goods to keep their good 
customers regularly supplied. They now 
see the necessity of “keeping a market 
alive” once it has been gained, by keep- 
ing it regularly supplied. These brokers 
know that carrying charges must be 
added to such goods, and they are agree- 
able or should be. But there are plenty 
of canners who have a regular outlet for 
their packs, at fair prices maintained all 
through the year, unless something un- 
toward occurs; and something like that 
is now in the offing: heavier taxes. 
Taxes of necessity must always be 
passed on, because they become as much 
a source of cost as labor or raw products 
are. 

The high prices generally ruling are 
serving to distribute demand to the lower 
grades, standards and others, extra 
standards now seem to have displaced 
standards in the market place. This 
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must not be allowed to go on. We do 
not propose to allow our long fought 
fight for grading to be discountenanced 
by any irresponsibles. The market knows 
your grades better than you may think, 
and you must maintain them, so as to 
retain the confidence of the market. To 
permit them to be broken down for the 
sake of a few additional cents profit is 
the height of folly. And that is all the 
“breakers down” are after. If they get 
away with it they will leave you holding 
the bag. 

Demand for all sorts of canned foods 
is reported as strong and steady, with no 
splurges but just steady acceptance. Can- 
ners must realize that next year’s costs 
will be considerably higher than last 
year’s, so that present stocks are good 
property. And if you are approached on 
“futures” as you have been, be careful. 
Today no one can say what costs will be 
during the 1948 canning season. Labor 
is poised for an attack, and all prices 
are threatening to advance, on all mater- 
ials, supplies and transportation. If 
you contract against next season’s packs 
be careful; leave the price open to ad- 
justment. Word comes this week that 
the buyers do not want to pay higher 
prices than this season’s. That is natural, 
but ask those same "buyers if they ex- 
pect to get by in 1948 on 1947 prices— 
not just foods, but rent, travel and all 
expenses. The trend is upwards and you 
cannot afford to make definite contracts 
at today’s prices. 

We have heard some prices, of course, 
but we will leave that to the accompany- 
ing market reports, for the want of 
space. There is little if any difference, 
due to location. 


NEW YORK MARKET 


Trading Quiet — Inventories Heavier Than 
At This Time Last Year— Replacements 
Put Off Until After New Year’s—Early 
Tomato Business Expected — Most licms 
Quiet — Citrus Canners In Competition 
Battle — Very small Offerings Of Canned 
Fruit—Shrimp Stocks Cleaned Up-—-Small 
Holdings Of Unsold Maine Sardines—-L152r 
Troubles In Tuna. 


By “New York Stater” 


New York, December 12, 1!)i/ 


THE SITUATION — Weakness in canned 
Florida citrus was the outstanding ce- 
velopment of an otherwise quiet week 
locally, and trading volume was again of 
small amount. Wholesalers’ inventories 
are heavier than a year ago, and there is 
little disposition evident to make rep|ace- 
ments until after the turn of the year, 
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despite the current firm to strong mar- 
ket for many canned food lines. 


THE OUTLOOK—Traders here do not see 
much prospect of any substantial pick- 
up in the trading tempo until after the 
turn of the year, although some are of 
the belief that some busines may be 
written during the closing week of the 
month for shipment after January 1. 
Inventories of wholesale grocers in this 
area as of October 31, according to the 
Bureau of the Census, Department of 
Commerce, were 9 percent larger than 
those on hand a year earlier, and while 
this ratio compares favorably with 
wholesalers in other parts of the coun- 
try, distributors locally are still going 
slow in adding to their stocks. 


TOMATOES—Buyers are looking the mar- 
ket over more carefully, and it is ex- 
pected that some trading will develop 
immediately after the turn of the year. 
Southern canners are quoting standards 
at 95 cents to $1.00 for 1s, $1.40-$1.45 for 
2s, $2.00-$2.10 for 2%s, and $6.75-$7.00 
for 10s, with extra standard at $1.50- 
$1.60 for 2s and $2.10-$2.20 for 2's. 
Fancy tomato juice is offered out of the 
south at 90 cents for 1s, and $4.15-$4.25 
for 10’s, but buyers are holding off on 
this item, disquieted by reports of with- 
drawal of substantial quantities from the 
1947 pack by canners because of off- 
flavor. 


pEAS—There is little interest evident in 
offerings this week. Canners in the 
south are offering standard ungraded 
sweets and Alaskas at 90 cents and up- 
wards, with extra standards listed all 
the way from $1.10 to $1.20, f.o.b. can- 
neries. Midwestern canners are gener- 
ally holding standards at a minimum of 


$1.00 per dozen, with extra standards 
ranging $1.25 to $1.50, as to sieve and 
packer. Canners do not anticipate much 


difficulty in liquidating carryover hold- 
ings during the first half of 1948, par- 
ticularly in view of the indicated high 
packing costs for the coming season. 

cCoRN.-Trading interest is at a virtual 
standstill on corn this week, and the 
situation has shown no change, with the 
market well sold up on top grades. 


BEANS —Southern packers are getting a 
mode: :te inquiry for standard cut green 
beans, and the market for 2s is now firm 
ata oinimum of $1.15, with extra stan- 
dard: !0 cents higher. Offerings of fancy 
greer \eans are still short, and the same 


situai.on holds true with respect to wax 
beans. 
ciTkU.: —Florida canners are in the midst 


of a mpetitive battle, in which major 
facto: are apparently jockeying for a 
favor le position in the marketing of 
this + .son’s packs. While some canners 
have fered 2s orange juice, grapefruit 
juice. snd blended juices at 75 cents for 
2s a $1.75 on 46-ounce, not all packers 


are }\ eting these prices, and a number 
tema withdrawn from the market. The 
foree. ng prices cover offerings for im- 
medi:'« shipment only, and the trade 
looks “or an early upturn in price views 
on lx) orange and blended juices as 


Production Efficiency 
is Always Necessary 


The Langsenkamp measure of production efficiency 
calls for the elimination of waste in all its forms. 
Langsenkamp production units are designed to secure 
greater yield from raw stock, reduce nonproductive 
time, prevent product loss, obtain maximum quality in 
each phase of production, and give the product es- 
sential protection throughout the production processes. 
The Langsenkamp measure of production efficiency 
also calls for the greatest possible output with the 
least possible manpower— and low consumption of 
horsepower. Langsenkamp units eliminate some 
manual operations altogether, and make used man 
hours more effective. In this formula for designing 
and building eqnipment is the packer served better 
and the packer is better able to serve the consumer. 
In its principle is the essence of industry progress. 


Production Balanced at High Level 


© The Langsenkamp Mangler-Pump mechanically crushes, or breaks 
whole tomatoes and pumps the resultant stock to the next produc- 
tion unit—pulper, extractor, hot-break, preheater. 


® Indiana E-Z-Adjust Pulpers eliminate lost production time, im- 
prove yield at high quality level. Can be continuously adjusted for 
desired moisture content of pomace. Indiana Standard Pulpers sup- 
ply high capacity on low power consumption. Completely sanitary. 


© Indiana Paddle Finishers and Sanitary Brush Finishers meet re- 
quirements |for proper texture and fine appearance in finished 
products. 


® Langsenkamp Universal Hot-Break 
Units secure greater yield of richer stock. 
Instanty adapted for producing stock for 
puree and catsup or juice. 


® Kook-More Units for the cookroom af- 
ford increased production capacity and 
improved quality. Heavy stainless used 
for tanks. Expert fabrication. Rein- 
forced construction. Completely sanitary- 


® Langsenkamp production units for hot. 
break and for the cookroom—also Lang- 
senkamp Tank Continuous Juice Heating 
Units—are equipped with Kook-More 
Koils and are fitted with Langsenkamp 
3-Way Valves for positive one-point con- 


KOOK-MORE COOKING 
UNIT trol of tank contents 


Langsenkamp Equip- 
ment gives packers 
practical production 
advantages under 
varying conditions of | 
operation and mar- 


\_ keting. 


UNIVERSAL HOT-BREAK UNIT 


(fF. H. LANGSENKAMP COMPANY ) 


227-235 East South Street, INDIANAPOLIS 4, INDIANA 


REPRESENTATIVES 


West Coast: KING SALES & ENGINEERING CO., 206 First Street, San Francisco, Calif. 
* Oregon and Washington: FOOD INDUSTRIES ENG. & EQUIP. CO., 1412 N. W. 14th 
Ave., Portland, Oregon * Mountain States: THE HORSLEY COMPANY, Box 301, Ogden, 
Utah * Northeastern States: BOUTELL MANUFACTURING CO., Rochester, N. Y. * 
Tri-States: TOM McLAY, P. O. Box 14, Port Deposit, Maryland * Texas: PAPER PRODUCTS 
CO., Harlingen, Texas * Canada: CANNERS MACHINERY, LTD., Simcoe, Ontario, Canada. 


LANGSENKAMP EQUIPMENT | 
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the season progresses. The trade is more 
bearish on grapefruit juice, however. 
Some interest is being shown in new 
pack grapefruit segments, with fancy in 
heavy syrup held at $1.35, with broken 
at $1.20, both f.o.b. canneries. 


CALIFORNIA FRUITS—Although trading is 
light, increasing difficulty is reported in 
bringing to light fruit offerings for buy- 
ers’ labels. Apparently, a large part of 
the unsold stocks still on hand are held 
by packers of nationally-advertised lines, 
who will make additional allocations to 
their buyers during the first half of 
1948. The apricot market is reported 
easing off somewhat, but with this ex- 
ception fruit markets on the Coast 
appear steady to firm. 


SALMON—Seattle reports note an absence 
of trading interest, with many sellers 
withdrawn until after January 1. A 
few sellers are reported confirming or- 
ders for shipment during the first 
quarter of 1948 at the prevailing market 
price at time of shipment. 
SHRIMP—With canning operations sus- 
pended at the Gulf, stocks are rapidly 
cleaning up. Current offerings of gov- 
ernment-inspected shrimp, 5 o0z., are 
reported at $5.75 for jumbos, $5.25 for 
large, $4.75 for medium, $4.25 for small, 
and $4.00 for broken, all f.o.b. Gulf. 


SARDINES—Maine canners are clearing 
up small unsold stocks on hand, notwith- 
standing the current lull in demand. The 
market is reported firm on the basis of 
$11.75 per case for quarter old key car- 
tons, f.o.b. canneries, with keyless gener- 
ally at $11 per case and upwards. Buyers 
are holding off on purchases of Portu- 
guese plain and all Norwegian sardines 
because of the duty cut from 30 to 15 
percent, to become effective Jan. 1. The 
lower prices which the tariff reduction 
will make possible are expected to stimu- 
late trade interest in the imported prod- 
uct. 


TUNA—With canners experiencing labor 
difficulties, the tuna situation is again 
firming up. Albacore fancy halves are 
now firm at $21, f.o.b. Coast, with 
grated at $17, f.o.b. canneries. Light- 
meat halves, fancy solid pack, are quoted 
for shipment after the turn of the year 
at $16.50, with grated at $14.50, subject 
to confirmation. 


EXPORT - IMPORT 
CANNED & BOTTLED 


FOODS 


We welcome all offers and inquiries 


Arthur Harris 


ESTABLISHED 1926 
11 Broadway, NEW YORK 4, NV. Y. 


Tel: Bowling Green 9-3238 Cable: ARTHARRIS 
Reference: Dun & Bradstreet, Inc. 


CHICAGO MARKET 


Buying Changing—Consumer Resistance To 
Higher Prices Bringing More Attention To 
Lower Grades —Canners’ Costs Will Be 
Higher In °48—Citrus Canners Proceeding 
Cautiously — Market Soft — Movement To 
Push Canned Peas—Tomato Juice Move- 
ment Fairly Good——Only New Packed Texas 
Beans Offering — Buyers Chary About 
Pumpkin—Apple Sauce Selling Freely— 
Other Fruits Quiet. 


By “Midwest” 


Chicago, December 12, 1947 


THE MARKET—There is increasing evi- 
dence that the trend away from higher 
priced food commodities is gaining mo- 
mentum, as the housewife grows more 
selective in the face of higher prices. 
That business remains good, no one dis- 
putes, but there is clearly a change in 
consumer buying where previously top 
quality brands only were given the pref- 
erence. Now, apparently in an effort 
to hold down the budget, extra standard 
grades are coming in for more atten- 
tion, which may be a good thing, as can- 
ned foods of this type are far more plen- 
tiful than fancy grades. 

With consumer resistance to higher 
prices developing on one hand, canners 
on the other see every indication of 
higher canning costs for 1948. Here in 
the midwest there is growing evidence 
of a determination on the grower’s part 
to raise other crops needed by the Gov- 
ernment for relief purposes abroad in the 
event canners resist paying more money 
than last year for such crops as peas, 
corn, tomatoes and green beans. In addi- 
tion to increased raw stock costs, tin- 
plate is higher and labor will certainly 
be as high if not higher than it was 
during the 1947 season. These facts 
make it certain that futures will be hard 
to sell, as in the face of prevailing con- 
ditions buyers are showing a stubborn 
determination to pay no more for next 
year’s packs than they did this year, 
with canners—on the other hand—un- 
able to make firm commitments on any 
such basis. Summing it all up, business 
is very quiet, but markets remain firm, 
with many uncertainties ahead. 


CcITRUS—With better fruit now available, 
more canners in Florida are beginning 
operations, the balance of whom are 
expected to start some time later this 
month. However, the average canner is 
proceeding cautiously in face of prevail- 
ing conditions, which are not very con- 
ducive to making a fair profit. The 
market continues on the soft side, with 
good quality juice available on the fol- 
lowing basis: No. 2 natural orange juice 
77'ec, 46 oz. $1.80; blended 72%ec and 
$1.67%, with grapefruit juice 65c and 
$1.55. Early juice packed during Novem- 
ber is available at somewhat less than 
the above figures, but the quality leaves 
something to be desired and in view of 
the soft market, buyers are content to 
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wait for better quality juice. Some buy- 
ing has developed, but so far has been 
very limited. The average buyer is wait- 
ing until the market stabilizes itself and 
he can proceed with some confidence, 
Attractively priced, citrus has been mov- 
ing very well to the consumer and it 
would appear replacement buying on a 
normal scale must begin before too long, 


PEAS—With a surplus of peas to sell and 
with the movement anything but good 
midwestern canners are meeting this 
week in Milwaukee, hoping to work out 
an advertising plan which will induce 
jobbers and retailers alike to push can- 
ned peas in the coming months. There 
have been few shipments of peas during 
the last month or two and indications 
are that little will be shipped until the 
turn of the year. There are still a lot 
of unsold peas in canners’ hands, with 
the surplus mainly in sweets and can- 
ners are anxious to see some activity. 
The last sales reported here were on 
standard 4 sieve Alaskas at 95c and 
standard 3 sieve Alaskas at $1.00. Fancy 
grades still seem to be moving best as 
far as peas are concerned. 


TOMATOES AND TOMATO PRODUCTS—Little 
change in the tomato situation from 
last week, with buyers still on the side- 
lines preferring to run out what stocks 
they have on hand before buying addi- 
tional at prices which they feel are too 
high. Canners hold little unsold stocks 
and are not pressing for business. There 
is more activity on tomato juice, as the 
movement has been fairly good and 
stocks are being steadily reduced, al- 
though the average distributor with an 
eye on year end inventories would prefer 
to wait until after the turn of the year 
to replenish stocks. Good quality fancy 
juice is offered by midwestern canners 
on the basis of $1.05 for 2’s and $2.25 
for 46 oz. California seems to have a 
surplus of tomato paste and puree, with 
lower prices reaching this market from 
that section of the country. Loca! can- 
ners are holding fancy puree at 75c for 
1’s and $6.25 to $6.75 for 10’s. 


GREEN BEANS — Outside of pack 
Texas beans, nothing is being ‘fered 
here, although buyers are showin con- 
siderable interest in Blue Lake beans 
packed in the south. Buyers hei« have 
always thought very highly of th Blue 
Lake variety and samples from ‘exas 
have shown up to good advantage. “ancy 
4 sieve whole beans of this varic » are 
being quoted at $1.50, with fancy © ut at 
$1.40 to $1.45. With fresh beans ling 
at extremely high prices and little .vail- 
able in the way of frozen bear., the 
canned product is moving well the 
consumer. 


OTHER VEGETABLES—Canners are 
it very difficult to ship additiona: juan- 
tities of pumpkin, as buyers are  eter- 
mined they will carry none of th item 
over as they did last year, much ( their 
sorrow. The market has slipped to here 
fancy 2%’s can be purchased as |W a 
$1.00, but nevertheless, business |. Very 
much on the light side. Sauer krevt has 
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HAYNIE HOT-WATER TOMATO SCALDER 


The Haynie Hot Water Tomato Scalder has been in successful oper- 
ation during the past three seasons and has proven its practicability, not 
only in the saving of stock, steam and water, but permits the scalding of 
ripened tomatoes in a minimum period of time, while the partly ripened 
tomatoes are permitted to remain in the scalder for alonger pwn’ und- 
reds of satisfied users. 


Write for copy of No. 700 Catalog. 


A. K. ROBINS & COMPANY, INC., 


Manufacturers of Canning Equipment 


BALTIMORE 2, MARYLAND 


ARTISTIC 


TH. CANNING TRADE - December 15, 1947 


When lima beans are harvested, 
considerable amounts of sand, 
ground, weeds, and dirt are 
brought to the viners, even though 
considerable care has been taken 
in cultivating the fields and har- 
vestingthecrop. The advisability 
of removing this dirt from the 
bushes before feeding them into 
viners has been recognized for 
years. 


Hamachek Rotary Dirt Removers have 
been thoroughly tested and many lima 
bean packers consider them a necessity. 


MACHINE 
KEWAUNEE WISCONSIN 


Established 1880 @ Incorporated 1924 


GREEN PEA HULLING SPECIALISTS 
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begun to move again and the market is 
very firm at $1.25 for 2%’s and $4.15 for 
10’s. Spinach is being offered here out 
of the Ozarks but little or no buying is 
apparent. 


CORN — With distributors fairly well 
stocked—at least for the present—this 
market remains very firm and 2’s fancy 
cream style are being held at $1.75 and 
extra standard at $1.60. Extra stan- 
dard whole kernel is currently available 
at $1.50 to $1.55 cannery, although buy- 
ers are content to temporarily sit tight 
except where they can buy fancy cream 
style, which is the item most in demand. 


CANNED SEAFooDS—Reports reaching here 
advise firm action on the part of fisher- 
men has pushed up the price of raw 
stock on both sardines and tuna, which 
is not going to be welcome news to Chi- 
cago distributors. They are already run- 
ning into strong resistance from the 
consumer on many fish items which are 
considered excessively priced and any 
situation which would further raise pres- 
ent price levels could cause trouble. Dis- 
tributors will not easily forget their 
experience on such items as shrimp, lob- 
ster and crabmeat when they were priced 
out of the consumer’s reach and serious 
losses were taken before a price level 
was found which would move merchan- 
dise to the consumer. Despite high pre- 
vailing wage levels, experience has 
taught that food prices can be pushed 
just so high and no more—a fact which 
those not engaged in selling or distri- 
buting foods never seem to learn. Sar- 
dine production in California continues 
to fall off and has resulted in prices on 
No. 1 ovals being pushed to $13.00 to 
$13.50 per case, at which level Chicago 
distributors are simply not interested. 
Little salmon is being offered, although 
the trade generally feel further supplies 
will be available after the turn of the 
year—being held back at present for 
tax purposes. Tuna continues to arrive 
sparingly and is selling at $16.25 to 
$16.50 for fancy light meat; $15.50 for 
standard and $14.75 for tuna flakes. 


CANNED FRUITS—New York State apple 
sauce is selling freely here at $1.50 for 
2’s and $7.00 for 10’s, although Califor- 
nia is offering fancy 2’s as low as $1.35. 
Nething at all is being offered in the 
way of shelf sizes on California cling 
peaches or Bartlett pears, although there 
has been a little activity on apricots, 
with a few sales reported on shelf sizes 
of better grades. Cranberry sauce has 
been moving well, as this item has al- 
ways been a popular one to merchandise 
by distributors during the holiday sea- 
son. No. 10 sliced apples are offered out 
of California on the basis of $7.00 for 
10’s. 


FOREIGN TRADE LEADS 


BELGIUM — Danloy-Remacle, S.A., 
Mache-on-Flamenne, desires to purchase 
and obtain exclusive sales agency for 
Belgium for large quantities of food- 
stuffs. 
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CALIFORNIA MARKET 


Canners Busy Shipping Orders—But Want 
More Shipping Orders—No Fruits In Sur- 
plus Supply—Flood Of Orders For Pineapple 
— Tematoes In Strong Demand — Beans 
Closely Sold Up—End of Alaska Salmon Pack 
Shows 10% Increase Over °46 — Sardine 
Fishermen Want Higher Prices—West Coast 
Notes. 


By “Berkeley” 


San Francisco, December 12, 1947 


MARKET—Buying continues on a very 
limited basis, with only a comparatively 
few items in active demand. Canners 
are fairly busy, shipping against orders 
placed months ago, but would like to 
see more shipping instructions coming 
through. Wholesalers have large inven- 
tories and these seem to be quite well 
balanced, which accounts for the interest 
in so few items. Retailers in this terri- 
tory are moving a lot of canned foods, 
with case sales an important item with 
many. Discounts on case lots range from 
five to ten percent, according to the item. 
Fruits—There are no items in Califor- 
nia canned fruits which may be regarded 
as surplus, or weakly held, with the 
possible exception of whole unpeeled 
apricots. Prices on this have been held 
down so that it is a good competitive 
fruit, with price aiding greatly in its 
movement. Choice whole unpeeled can 
be had here as low as $2.35 for No. 2's, 
the chief drawback being the difference 
of opinion on what makes up a choice 
grade. Cling peaches are moving off at 
a rate that suggests markets will be 
cleaned up quite closely before the new 
pack is available. Choice halves are 
firm at $2.60 for No. 2%s, with indica- 
tions that some buyers hope to be able 
to make additional purchases early in 
the new year. Bartlett pears are be- 
coming a scarce item, with some large 
canners completely sold out. It has been 
some time since No. 2% choice has sold 
below $3.50 in any reported sales. 


PINEAPPLE—Canners are flooded with in- 
quiries for Hawaiian pineapple and any 
item in the list is snapped up as soon as 
offered. The demand for juice has the 
trade mystified in view of the fact that 
grapefruit juice, orange juice and to- 
mato juice are compartively low in 
price, with the trade not rushing in to 
make purchases. It is possible to buy 
grapefruit juice of the old pack at 60 
cents for No. 2, with fancy sweetened 
orange juice at 85 cents, or less, but the 
trade cannot get enough pineapple juice 
at $1.35. The answer seems to be that 
the public wants pineapple juice, regard- 
less of price. 


TOMATOES—More business seems to be 
passing on tomatoes and tomato prod- 
vets than on almost any other item in 
the California list. Some buyers have 
hesitated to get into the market in a 
heavy way on these and are placing fre- 
quent orders to cover requirements not 
more than 60 days in advance. On prod- 
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ucts such as tomato paste, they are anti 
cipating no further than 30 days. Th 
$7.00 a case price continues on 6-oz. 
paste, which almost everyone in the in 
dustry contends is too low, but as soon 
as efforts are made to stabilize the price 
on a higher level there is dumping on the 
part of those who bought at higher 
quotations and who want to reduce thei: 
holdings. 


GREEN BEANS—California green beans 
are closely sold up in this market, with 
only a few small lots on cannery floors. 
Almost without an exception these run 
to the lower grades. Canners hope to 
dispose of these at special prices in the 
local market. 


SALMON—The canning of salmon _ in 
Alaska came to an end on November 15 
and official figures have been released 
placing the output of 115 canneries at 
4,267,746 cases. This is 387,638 cases, 
or about 10 per cent more than the 1946 
pack, but only about one-half of the 
record pack of 1936 which reached 8,454,- 
948 cases. The pack was made up of 
54,498 cases of King salmon, 1,882,550 
of Red, 1,718,083 of Pink, 469,355 of 
Chum, and 143,260 of Coho. The feature 
was the comparatively large pack of Red, 
the largest since 1943, and the marked 
falling off in the output of Pink, Chum 
and Coho. During the fall season, which 
ended November 15th, only 21,344 cases 
were produced. 

The British Columbia salmon pack for 
1947 came to a close on November 2%th 
with an output of 1,504,715 cases, against 
1,348,139 cases the year before. The 
pack of Pink salmon, 599,212 cases, was 
more than five times that of 1946, but 
that of Sockeye was but about one-half 
that of the previous year. The canning 
of herring is still under way and to 
November 29th had amounted to 776,128 
cases, or slightly more than a_ year 
earlier. 

SARDINES—Very little business on Cali- 
fornia sardines has been passing in 
recent weeks, although buyers have |een 
making every effort to place orders and 
have even offered more than_ po-ted 
prices to get orders on the books of «an- 
ners. In the meantime, a lot of beh:nd- 
the-scenes maneuvering has been udder 
way, with tactics that do not stan: up 
under close scrutiny. Recently the ‘10 
Fishermen’s Union was involved ir an 
anti-trust suit charging price-fixing. so 
adopted a new plan to get higher p: ces 
without making a formal demand for 
a raise. Members simply decline: to 
unload boats or to take others out «nd 
individual fishermen suggested to | vat 
owners that they ask canners for * > a 
ton more for sardines, jack mackere! ‘nd 
Pacific mackerel. Canners have ag “ed 
and $60 a ton will now be paid for are 
dines and jack mackerel and $75 {or 
Pacific mackerel. Canners will sh: tly 
come out with new prices and thes. of 
course, will be higher, placing Califo: "12a 
sardines at the highest price level in ‘he 
history of the industrv. The incr ase 
alone in the price to fishermen is ore 
than the pre-war price paid for this ‘ish. 
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STA NDARD~ 


SPECIAL. BUILT 
MACHINES 


BERLIN CHAPMAN COMPANY, Berlin, Wisconsin 


CANNING MACHINERY FOR ALL FOOD PRODUCTS 


THERE’S ALWAYS A MARKET 


-FOR A QUALITY, PACK 


Compact Stainless 
Steel Unit. 


Eliminate troublesome 
bucket elevators 
and belt conveyors. 


Variable drive for 
obtaining different 
vertical lifts. 


For Peas, Beans, 
Beets. Diced Vegetables, 
Pickles, Cherries, etc. 


FOR A QUALITY PACK The Sinclair-Scott 
HYDRO CONVEYOR 


A sanitary, space saving unit especially designed for the canner. A fast, 
clean, undamaging stream of water delivers products to any part of your 
plant. Increased production. Dependable service. Work will flow along 
in a time saving stream of water with the Sinclair-Scott Hydro Conveyor. 


Learn more about 
Sinclair-Scott quality 
producing equipment THE 


Write for our new 
informative catalogue 


a ™ 


¢THE_ORIGINA GRADER HOUSE 
INCLAIR-\COTT 


CANNING. MACHINERY 


1800 Bik. PATAPSCO ST. BALTIMORE 30, MD. 


CLARTIN 


SECURELY 
HOLDS PATCH LABELS TO TIN 


STEKO 


CLARK STEK-O CORPORATION 
Stek-O Hill a Rochester 13, N. Y. 


MOORE SALES CO. 


Suite 1008 Travelers Bldg. 
RICHMOND 10, VA. 


MANUFACTURERS’ REPRESENTATIVE 


Foods and Specialties. | Contacting Manufacturers 
Jobbers—Chains—Retailers 


Convention Headquarters—Room 405 Haddon Hall 


WE COVER VIRGINIA 


Responsible Accounts Solicited 


CHECK THESE 
ANSWERS ON 


SALT: 


Are you using the right grade? 
Are you using the right grain? 
Are you using the right amount? [|] 
@ If your salt doesn’t meet your needs 100%, we'll gladly 
give you expert advice based on your individual require- 


ments. No obligation. Just write the Director, Technical 
Service Dept. DY-6. 


DIAMOND CRYSTAL SALT 
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ADVANTAGES © | 
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-PEPPERCREAM. 
YES NO KNOW 

100% flavor extraction of black pepper 

for greater flavoring power. Colorless 

instantly 

CREAM OF SPICE CASON 
7 


OHIO CANNERS CONVENTION 


President Beckman Discusses Acreage And 
Labor Problems—Distributors Ask Coopera- 
tion—All Officers Re-elected. 


(Continued from page 8) 


and Drug Administration, pointing out 
that the canning industry generally had 
supported Pure Food Legislation. He 
outlined some of the reasons for seizure 
stressing the fact that most seizures 
were the result of carelessness and poor 
quality control measures. 


GRADING VS QUALITY 

E. H. Bagley of the grading service 
of U.S.D.A. stated that the increased 
production of the past several years in- 
dicated a need for a carefully devised 
marketing plan and emphasized that the 
success of any marketing drive depended 
on a uniform quality product. Stating 
that the use of the grading service was 
entirely optional, he advised that its 
proper use should result in a_ higher 
quality pack. 


DISTRIBUTOR COOPERATION 

Robert Walter of the Tracy-Avery 
Company, wholesale grocers at Mans- 
field, Ohio, briefly outlined a program 
of cooperation between Ohio wholesalers 
and Ohio canners. First of all, he sug- 
gested, that Ohio grocers prefer to do 
business with Ohio canners. Secondly, 
he emphasized that during the war there 
had been too much upgrading and urged 
canners to sell their products for what 
they are. There is a place in our sales 
program for all three grades, he said. 
Thirdly, grocers like to be able to go 
back to the same source year after year 
for a dependable supply of uniform 
quality. Fourthly, he made a_ strong 
plea that canners adopt a uniform stan- 
dard sales contract, properly signed and 
executed and suggested that both parties 
might show improvement in honoring 
its integrity. Fifthly, he stated that it 
was impossible to take dilevery of the 
entire year’s supply and requested that 
canners agree to a scheduled periodical 
delivery up to a specified date—about 
the middle of March. 


WEDNESDAY’S SESSION 


LABOR—Wednesday’s session was given 
up to a discussion of the labor situation 
by Paul H. Motz, Director, Ohio State 
Employment Service; the presentation 
of awards to the “Top 10 Tomato Club” 
by Alvin Moll of the College of Agricul- 
ture, Ohio State University; and an ex- 
planation of plans for the Canners and 
Processors School to be held at Ohio 
State University, March 15 to 27 inclu- 
sive by Professor H. D. Brown. 


The object of this school is, first to 
broaden the knowledge of canners who 
for many years have produced a pack 
of but one or two commodities; second, 
to give executives of canning firms who 
have but recently come into the industry 
with little or no technical background, 
an opportunity to learn some of the tech- 
nical aspects of the business; and third, 
to serve as a refresher and acquaint old 
line processors with the latest develop- 
ments in food technology. 

Professor Brown asked for criticism 
and suggestions concerning the course 
as planned. 

Chairmen of the various committees 
made their reports at the closing session, 
which was followed by the election of 
officers. 


THE ELECTION 


President Luke F. Beckman of St. 
Henry did such a grand job last year 
that he was unanimously elected to suc- 
ceed himself. So also was Vice-President 
Norman Spain of Canal Winchester. Roy 
Irons of Clyde will, of course, continue 
as Secretary. 

Mr. Irons, as most association minded 
canners know, is the dean of State Asso- 
ciation Secretaries. His tour of duty 
extends back to January 1919. That 
makes 29 years come next month. It 
would take volumes to list the accom- 
plishments of this gentleman and to 
evaluate his labor of love to the indus- 
try, both in the State of Ohio and 
nationally. 

New Directors elected were William 
Parshall, Fremont; William T. Cramer, 
Wilmington; and James Doane, Jackson 
Center. Directors whose terms expired 
were Russell Kline, Celina; Jesse Swon- 
ger, Sidney; and William Cooke, Toledo. 


TRI-STATE PACKERS MEET 


A Huge And Successful Cutting Bee—Pre-i- 
dent Schiller Reviews Year — Process>:s 
Course Explained——Rogers Heads Marke‘i»z 
Panel—C. Frank Thomas Unanimous Chci-e 
For President—Entertainment Features 
(Continued from page 7) 
mercial plant. The laboratories 
collectively constitute a well equip- 
ped pilot plant, the facilities of 
which are also available for in- 
structional work. 

Recent appropriations by the 
State Legislature have made pos- 
sible the employment of sufficient 
additional personnel to provide the 
teaching in specialized courses. 


MARKETING PANEL 

N. F. B. A. President Watson 
Rogers acted as moderator of the 
broker panel discussions held in 
connection with both the tomato 
and pea section meetings. On hand 
to answer questions were: E. Nor- 
ton Reusswig, Lestrade Brothers, 
New York; Joseph Hauser, 
Hauser-Cohnen Company, Inc., 
New York; R. C. Howard, T. Clif- 
ton Howard Company, Washing- 
ton, D.C.; and Albert C. Schauman 
of P. T. MacKie-A. C. Schauman 
& Company, Baltimore. 

Sum and substance of the dis- 
cussion was that peas, and some 
tomato products, were not moving 
too well. Better quality and an 
advertising campaign might do the 
trick.—The export picture is not 
too bright for ’48 due to scarcity 
of dollars, restrictions on import 
and selective buying.—Domestic 
consumption should continue satis- 
factorily, but the quality must be 
there.—Self service stores piace 
the burden of selling on the |.:bel 
instead of the clerk, therefore, im- 
proved labels are a necessity. 


EDITORIALS 


(Continued from Page 5) 

Depend upon it, if peace really 
descends upon the earth, as everyone sincerely hopes, 
industry will be 
one of the first things they will do in most if not all 
The canning industry is now fairly well 


learn the process. 
the installation of the canning 


countries. 


food crops they were surprised. They know now nd 
they are producing, and some countries in Eur pe, 
Asia and Africa are now laying their plans for 1n- 
ning. They first saw what a service canned foods “ ere 
for our armies, and now they realize that their p pu- 
lations require this service, too. 
in many countries, but they had to learn that it is nly 
profitable on a suitably large scale. 


Canning is not 


Canning ver 


established in many foreign countries, but they had 
first to learn that great acreages of suitable crops had 
to be arranged for before canning on a profitable scale 
was possible. Our own South a few years ago had that 
to learn, as they thought they could install canneries 
to take care of the surplus garden crops left over from 
fresh market shipments—and when told that they 
must arrange for specially grown, great acreages of 


20 


was an “out” for surplus raw product markets _ It 
demands and must have especially grown great : «re- 
ages of the finest food crops, grown from selected — ed, 
and then to be handled in thoroughly equipped an- 
neries with all modern equipment. Canning is big 
business now and bound to grow, not only in our 
country but in every country on the face of the g.obe. 
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STATISTICS 


newcomer on the scene was 
the Department of Markets, Uni- 
ver ity of Maryland. Dr. Howard 
L. >teer and DeVoe Willard pre- 
sen'ed, by means of slides, a vivid 
picture of stock statistics for both 
tomatoes and peas. Tri-State can- 
ners will undoubtedly hear a great 
dea! from from this department. 
Their charts covering several years 
back for comparison and including 
acreage, pack and carryover were 
both interesting and helpful. 


LIMA BEANS 


Dr. Amihud Kramer presented 
data to help the canner determine 
the maturity of lima beans for can- 
ning and packing. He showed a 
correlation between the _ initial 
sieve size and color and the swell- 
ing of canned lima beans. 


SNAP BEAN HEARING 
PREPARATION 

C. J. Tressler, NCA Research 
Laboratories, reviewed develop- 
ments that have taken place since 
the new standards went into effect 
May 20 and the problems facing 
bean canners under the terms of 
the standard. Mr. Tressler’s re- 
marks will be published in a later 
issue. 


OFFICERS AND DIRECTORS 


G. Frank Thomas, President, 
Thomas & Company Frederick, 
Maryland, was unanimously elected 
president to succeed Arthur E. 
Schiller, Vice-President of E. Prit- 
chard. Ine., who retired “cum Max- 
ima laude”. Other officers elected 
were: C. Edgar Anderson, H. P. 
Cannon & Sons, Bridgeville, Dela- 


ware. ist Vice President; W. Earl 
Wain right, Edgar F. Hurff Com- 
pany. Swedesboro, New Jersey, 
2nd ce-President. New Direc- 


tors: Charles Walls, Sr., Phillips 
Pack Company, Cambridge, 
Mary nd; James R. Schilling, 
Schil g Brothers, Finksburg, 
Mary nd; and W. L. Rathbun, W. 
L. hbun, Ine., Phalanx, New 
Jerse Ex-officio: Art E. Schiller. 
Outg .g Directors were: Wade 
Insle. Jr., Robert W. Phillips, C. 


Edw: | Cootes and Paul J. Ritter. 


“SNTERTAINMENT 
At! tie City is well adapted to 
ument and Tri-State can- 
ners \ ve royally wined and dined. 


INING TRADE .- 


The get together Committee of the 
Allied Industries, chairmaned by 
Guy Bollinger, arranged for a very 
fine dinner and entertainment of 
a calibre rarely seen at state con- 
ventions. The Crown Can Com- 
pany cocktail party preceding the 
dinner was handsomely done. Al- 
most the entire convention to a 
man, or should we add to a lady, 
was in attendance, yet the famous 
Submarine Grill of the Traymore 
provided ample space for the 
gracious hosts to extend them- 
selves. Friday morning in the same 
setting, Price Brothers Label Com- 


pany of Bridgeton, entertained 
over 300 guests at breakfast. High- 
light of this eye opener affair was 
a moving picture of the fire of 
June 1945 which completely des- 
troyed the plant. Many comments 
were overheard expressing the 
courage and determination it must 
have taken to rebuild (on the same 
site) and equip the new plant at 
such tremendous odds of machin- 
ery and building material short- 
ages. The present plant of attrac- 
tive design is fully equipped with 
modern high speed machinery and 
equipment. 


A COMPLETE 
WAREHOUSE SERVICE 
We 
Specialize in 
Canned 
Foods 


Warehousing 


house or in of our 5 metro- 
politan warehouses makes for 
orderly marketing, convenient 


handling and economical storage. 


Write for full information 


Our 
ability to 
make loans 

and to supple- 
ment bank loans 
against your inven- 
tory of canned foods 


stored in your own ware- 
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WANTED and FOR SALE 


There is many a firm who can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or 
need help, or a job. Whatever your needs, you will get good 
results from an Ad. on this “Wanted and For Sale” page. The 
rates, per insertion—Straight reading, no display—one to three 
times per line 40c, four or more times per line 30c, minimum 
charge per Ad. $1.00. Count eight average words to the line, 
count initials, numbers, etc., as words. Short line counts as a 
full line. Use a box number instead of your name, if you like. 
Forms close Wednesday noon. The Canning Trade, 20 S. Gay 
St., Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell 
from a single item to a complete plant. Consolidated Products 
Co., Inc., 18-20 Park Row, New York, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requiremnts for 
either new or rebuilt machinery. Copy of our new No. 700 
catalog for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


WHEN IN NEED of food processing machinery of any kind, 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


FIRST CHECK WITH FIRST for good equipment. For im- 
mediate shipment. *Stainless Steel Kettles, Tanks and Vacuum 
Pans; *Fillers for every product; *Labelers for cans or bottles; 
*Packaging Equipment: Wrappers, Cartoners, Casers, Auto- 
matic Gluers-Sealers; *Washers, Rinsers, Cleaners; *Cutters, 
Slicers, Grinders. Send for the latest issue of “First Facts” 
just out, 1000 items listed for sale. First Machinery Corp., 
157 Hudson St., New York 13, N. Y. And nobody but nobody 
pays more for your surplus units. 


COOLERS FOR PRESERVES—A new development in Jelly 
and Preserves, etc., Coolers of the continuous type are now on 
the market whereby jars are steamed rinsed, gradually pre- 
cooled, cooled and dried in one operation. Manufacturer: Aetna 
Machine Works, Inc., 1706 Milwaukee Ave., Chicago 47, III. 


BARLIANT AND COMPANY have available for immediate shipment the country's 
largest selection of surplus, used, rebuilt or NEW machinery and equinment such 
as Retorts, Fillers, CExhausters, Blanchers, Juicers, Slicers, Peelers, Cutters, 
Washers, Packaging Equipment, Boilers, Refrigeration Equipment, Motors, Pumps, 
ete. Listed below are a few representative offerings. We will be glad to place 
your name on our mailing list, upon request. 


6144—LABELER, Standard-Knapp #10, latest type, handles #1 to gal. 

size cans, With timing intake conveyor, recond., guar... $1,600.00 
6180—EXTRACTOR, 26” belt drive, suitable tomatoes, Troy Laundry...... 125.00 
5855—FILLER, M&S, NEW, Ser. #MC-1410, 6 pocket, for 300x407 cans, 

no-can no-fill, bronze contact parts 2,400.00 
5912—BEAN CUTTER, Townsend, Ser. 2619526, 550026 75.00 
4699—COOKER-COOLER UNIT, 2 steel tanks, welded, flat wire conveyor, 

vari-speed drive, regulator, handles any size container, 70’ long x 

60” wide 2,825.00 
5925—RETORTS (5) Robins, 42 x 72, with 7” thermometer, 2” safety 


valve, steam gauges, floor lugs, ea. 175.00 


BARLIANT AND COMPANY,  Brokers-Sales Agents 
7070 N. Clark St. - Chicago 26, lll. - Sheldrake 3313 


SPECIALISTS Equipment and. Supplies 


FOR SALE—One A.B. Cooker for No. 2 Cans. Will cook 
120 cans per minute. In A-1 condition. Chester Packing Corp., 
Chestertown, Md. 


FOR SALE—10,000 new Boxes, size to pack 48 No. 1’s 24 to 
layer; 1 Mod D Comminuting Machine (Fitzpatrick), used 2 
months, complete with screen from xs” to 1%”, complete with 
motor; 1 Berlin Chapman Rod Real Whole Grain Washer 10 
feet long, 3 feet diameter, complete with motor, used 2 months. 
Fred Mushroom Products Co., Phone 556, Lebanon, Ohio. 


FOR SALE—12 TUC Huskers; 9 TUC Cutters; 4 Ayars Pea 
Fillers; 1 Exhaust Box; 2 TUC Flotation Washers; 7 - 40 x 72” 
Retorts; 4-40 x 72” Open Retorts; 1 Robins Steam Hoist; 23 - 4- 
tier Slat type Retort Crates. D. E. Winebrenner Co., Hanover, 
Pa. 


FOR SALE—Electric, full automatic Tamale Machine, by 
owner-operator, Capacity 39 doz. per minute. Adv. 47138, The 
Canning Trade. 
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FOR SALE—One Kyler hand-operated No. 21% Caser, used 
one year; One Kyler hand-operated No. 2 Caser, good condition; 
One Sterling Vegetable Peeler, one bushel capacity. Kuhi 
Cannery, Bonner Springs, Kans. 


FOR SALE—One new Horix 14-spout Filler, with attach. 
ments for % wine quarts, variable speed drive capacity 40-5) 
bottles per minute, ready for immediate shipment. Adv. 47147 
The Canning Trade. 


FOR SALE—3 Tuc Cutters, Model CBR, excellent shape; 
3 Tuc Huskers, model HFM, fair shape; 1 Robins Junior Silker; 
1 small Flotation Washer; 1-10’ Picking Table 24” Belt; 1 
Ayars seven pocket Tomato Filler. C. L. Hammack, Port Royal, 
Va. 


WANTED — MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re. 
torts; Filter Presses; Labeling Machines, and Packaging [quip- 
ment. Adv. 4799, The Canning Trade. 


WANTED—Ca:z: Labellers, Burt, Knapp or Kyler. Adv. 47100, 
The Canning Trade. 


GET MORE for your surplus equipment. List it with ow 
bureau and sell directly to the next user. 50,000 manufacturer: 
get our offerings regularly. They need such units as Labelers. 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers. 
or what have you to sell. For quicker action and better price 
send full details and your price to: Equipment Finders Burea), 
6 Hubert St., New York 13, N. Y. 


WANTED —Three each, Green Bean Snippers, Cutters, Grad- 


ers and Picking Tables. Any make or model in good condition 
considered. Whitten Bros. Canning Co., Paris, Tex. 


WANTED—New or used Pulper and Pump for tomato prod- 
ucts. Stainless steel 4 inch tubing. Adv. 47139, The (anning 
Trade. 


~ WANTED—2 CRCO No. 4 single Pre-Graders; 1 CRO Nub- 
bin Grader. Must be in good condition. The Allen Canning Co. 
Siloam Springs, Ark. 


Landreth Seeds 


Growers of the famous 
Penna. Certified Tomato Seeds 
D. LANDRETH SEED COMPANY 


P. O. Box 806, PHILADELPHIA 5, PA. 
Phone LOmbard 5-4487 
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HELP WANTED 


WANTED—Production Superintendent; capable full charge 
large fruit packing plant. Experience in freezing apples, 
peaches, berries, ete. desirable. Permanent position, excellent 
salary opportunities, aggressive, experienced man. State in 
detail previous employers, experience, education and training, 
references, other qualifications. Adv. 47118, The Canning Trade. 


WANTED—Plant Superintendent, experienced in vegetable 
canning and dry pack, good mechanical ability and able supervise 
help. Must be willing to work himself. Good opportunity for 
proper person. Adv. 47136, The Canning Trade. 


WANTED—Canned Food Salesman to contact wholesale and 
retail trade for canner. Should be free to travel. Permanent 
position. State in detail experience, education, training, refer- 
ences, other qualifications. Adv. 47141, The Canning Trade. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers, Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 


FOR SALE—FACTORIES—Continued 


FOR SALE—Canning Plant in center of rich Lower Rio 
Grande Valley of South Texas. Complete facilities to pack beans, 
spinach, carrots, beets, tomatoes, tomato products and pineapple. 
Building leased. Adv. 47140, The Canning Trade. 


: FOR SALE—Canning Plant, retort capacity 750 cases per 
day, on dry packs. Equipment in good condition. Will sell at 
reasonable price. Adv. 47143, The Canning Trade. 


FOR SALE—Canning and Preserving Plant located Payette, 
Idaho. Center of large fruit belt. Plenty of prunes, peaches, 
apricots, apples, cherries, ete. Completely equipped with steam 
jacketed kettles, retorts, cooling conveyors, tools, etc. Yearly 
net profit from operations should exceed purchase price. Write 
or wire: P. O. Box 352, Hammond, La. 


FOR SALE—Canning Plant, well equipped for No. 2, No. 
2%, No. 10 whole tomatoes, tomato juice, tomato puree. Located 
excellent territory for tomatoes, corn, green beans, pumpkin. 
Plenty water, cheap fuel, abundance good labor, approximately 
40,000’ floor space, 15 acres, plenty room for expansion, located 
on good railroad and U. S. highway. Established business, 
packed this year, complete and ready to operate. Highly favor- 
able tax set-up, complete cooperation from city, town of 1700 
population, best markets within 100 miles. Will pack 75,000- 
100,000 cases tomatoes and products. Owner’s health plus other 
interest reason for selling. Adv. 47145, The Canning Trade. 


CANNING AND FROZEN FOODS INDUSTRY CONSUL- 
TANT and Consular: 37 years successful experience West Coast 
“Industrial Analysis.” Consultant in modern labor saving 
methods to obtain capacity, efficiency and quality. Operational 
surveys and recommendations for improvement. Advisory on 
new plant layouts and expansion programs. Recommendations 
in general departmental organization and systems installation. 
Know business field to sales. “I can increase your earnings.” 
Address: Canning Industry Consultant, P. O. Box 244, Win- 
chester, Va. 


PINEAPPLE CANNERY INVESTMENT OPPORTUNITY 
—Limited group now organizing to build new pineapple cannery 
in Cuba. Experienced American management. Low taxes and 
low cost labor. Write: American Pineapple Co., Apartado 32, 
Colon, Matanzas, Cuba. 


_NOTICE—Have up to date, low cost, dry pack production 
line. Will make contract with reputable party to pack on a 
cost plus basis. Adv. 47142, The Canning Trade. 


_FOR SALE—Pepper Hulls, Red or Green, bbls. also No. 10 
te diced %4 inch. Tenser & Phipps, 316 - 4th Ave., Pitts- 
urgh, Pa. 


FOR SALE — FACTORIES 


FC. SALE—Canning Plant, well equipped for cut and French 
style eans. Partially equipped for peaches. Main building has 


24,00 sq. ft. floor space, plenty room for expansion, excellent 
wate supply, plenty of good labor, located in one of the best 
agric tural sections East of Mississippi River, with ‘seven 
mont harvest season, producing berries, spinach, asparagus, 
gree: wax and lima beans, peaches, apples, corn, cabbage, pep- 
pers, veet potatoes and Irish potatoes. Adv. 47137, The Can- 
ning ade, 

Fi SALE—One of our clients operating successfully, a 
cant, in Baltimore, Maryland, since 1905, under same man- 
agen , desiring to retire, offers for sale, this successful and 
well — ving business, employing 175 people and grossing over 
$1,006. 00 annually, with net profit before tax of over $100,000 
a y Real estate, equipment and machinery inventory 
over 00,000. The asking price of $250,00 for all, subject 
: . S. J. Stackhouse & Son, 20 E. Lexington St., Baltimore 
THE © \NNING TRADE December 15, 1947 


FOR SALE—Food Processing Plant near Philadelphia, ten 
thousand square feet, modern equipment, now in operation, 
inspection by appointment. Adv. 47146, The Canning Trade. 


FOR SALE—Canning Plant located in fine agricultural sec- 
tion Northwestern Wisconsin. Equipped with three lines of 
machinery for peas, two lines for green and wax beans. Modern 
up to date equipment for quality packing. Plenty warehouse 
space. Acreage for good size pack both products easily obtain- 
able. Buildings and Power Plant all in fine condition. Adv. 
47148, The Canning Trade. 


FOR SALE—Modern Canning Plant fully equipped with 
new machinery including new high pressure 150 H. P. “Pack- 
eged” Boiler. Suitable for canned meat specialties and/or 
vegetables, ete. Long lease. Adv. 47149, The Canning Trade. 


WRITE OR 
WIRE FOR 
PRICES TO 


QUALITY SEEDS SINCE 1892 


FOR CANNING OR’ FREEZING 
FANCIEST WHOLE-KERNEL CORN 


CORN CANNING EQUIPMENT 


Comueany Westminster, Md. 


HUSKERS — CUTTERS —TRIMMERS— CLEANERS 
SILKERS—WASHERS and GRINDERS 
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SMILE AWHILE 


the pact There is a saving grace in a sense of humor 


Contributions Welcomed 


A CATCH QUESTION 


A bystander at a charity bazaar listened while a charming 
young lady tried to interest a difficult young man in some 
various articles for sale in her booth: 

“Would you like to buy a cigarette case?” she asked. 

“IT don’t smoke,” he said. 
) ii 4 “Perhaps you would like this writing pad?” 
“T never write letters,” he said. 

“Could I interest you in this delicious chocolate?” 

“T never eat candy,” he answered. 

The bystander was determined that the young lady should 
make a sale, so he slipped a cake of soap into her hand murmur- 


CANNING 
WORLD/ 


a engineering skill is written into this sturdily- 


built...stainless-steel...20 station liquid filler. With precision A fraternity had sent its window curtains to the cleaners 
accuracy it is capable of filling from 275 to 350 cans a 

minute. Insuring ease of operation and unerring perform- and there was a delay in having them returned. One morning a 
ance, DURA-MIL is constructed to satisfy—at low cost note arrived from the girls rooming house across the street. 


—the highest quality requirements of the canning industry. ” 


“Dear Sirs,” it read, “may we suggest that you procure cur- 
tains for your windows? We do not care for a course in 


Hor . anatomy.” 
The chap who had left his shaving to answer the door and 
R A E al A 8 H | N EY receive the note, sent back the following answer: “Dear Ladies: 
WORKS.INC. The course is not compulsory. 


Designers and Manufacturers of Special Canning Equipment 
SEVENTH AND WOOD STREETS 
1897 PHILADELPHIA, PA. 1947 
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Little David came running to his father with a shout of 
triumph. “Look, Daddy, I pulled this cornstalk up all by 
myself.” 


His father patted him on the back and said, “What a strong 
boy you are!” 
“Sure,” responded the little fellow, “—and the whole world 
O had hold of the other end!” 


| | | SLIGHTLY WOOZY 
| 


“Did you get home all right last night, sir?” 

“Of course, why not?” asked the passenger. 

“Well, when you got up to give your seat to that lady you were 
the only two people in the car.” 


4 “My boy is coming home tomorrow,” shouted the proud mother 
across the fence to her neighbor. 
— “That’s fine news,” the lady next door said, “but I thought he’d 


been sent up for five years.” 

“He was,” agreed the mother, “but he got off for good be 
havior.” 

“It must be a great consolation,” said the neighbor. “to know 


you have such a fine son.” 


€ A SAVING IN CENTS 


“Mamma, do the heathens in Africa wear clothes?” ask: five- 
year-old Mary. 

“No, dear,” was the reply. 

“Then what good will that button do that papa dropped in the 
collection plate?” 


= A motorcycle cop stopped a car and pulled out his book. “I 
Seine clocked you at 45, mister,” he said. The lady in the ba: « seat 
ie PIEDMONT LABEL CO INC cackled gleefully, “Just you give him a ticket officer. Serves 
2a . . him right. I told him he was going too fast. He’s a reckless, 

L ITH G R AP H inconsiderate, dangerous driver.” 


“Your wife?” queried the cop, and when the driver nodded 


BEDFORD vVviRciInian glumly, the cop snapped shut his book, and added, “Drive 
brother.” 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mirs. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


BLANCHERS, Vegetable and Fruit. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Baltimore, Md. 
United Co., Westminster, Md. 


BOILER ROOM SUPPLIES 
C. A. Kries Company, Inc., Baltimore, Md. 


BOXES (Metal), Lug, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CHAIN ADJUSTERS. 
F, Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCRY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Mi 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


CLOCKS, Process Time. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Daltimere, Md. 


COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chish: |m-Ryder Co., Niagara Falis, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hami!!-n Copper & Brass Works, Hamilton, Ohio 
F. H. ‘angsenkamp Co., Indianapolis, Ind. 
A. K. \obins & Co., Baltimore, Md. 


CO’ VEYORS AND CARRIERS. 
Berlir “hapman Company, Berlin, Wis. 
Centr,, Machine Works, Inc., Philadelphia, Pa. 
Chis! m-Ryder Co., Niagara Falls, N. Y 
Food | achinery Corporation, Hoopeston, III. 
La P Mat & Mfg. Co., La Porte, Ind. 
A.K. obins & Co., Baltimore, Md. 
Sincl: Scott Co., Baltimore, Md. 
Unite’ Co., Westminster, Md. 


CO) EYOR BELTS, Cloth, Rubber, Wire. 
Berlir apman Company, Berlin, Wis. 
Chish »-Ryder Co., Niagara Falls, N. Y. 
La Mat & Mfg. Co., La Porte, Ind. 
>bins & Co., Baltimore, Md. 


EYORS, Hydraulic. 

 1apman Company, Berlin, Wis. 
ish m-Ryder Co., Niagara Falis, 
Sincle Scott Co., Baltimore, Md. 


CO” “ERS, Continuous, 


Berli, +hapman Company, Berlin, Wis. 
abe! n-Ryder Co., Niagara Falls, N. Y. 


chinery Corporation, Hoopeston, III. 
Hami! Copper & Brass Works, Hamilton, Ohio 
A. K. ‘obins & Co., Baltimore, Md 


THE -ANNING TRADE 


COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Baltimore, Md. 


CRANES AND HOISTS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CRATES, Iron Process. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CUTTERS OR CHOPPERS. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, II. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


ENSILAGE STACKERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


FACTORY TRUCKS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 

FILLING MACHINES, Can. 
Berlin Chapman Company, Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


KETTLES, Process, Retorts. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, N. Y. 
Food Machinery Corporation, Nl. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Baltimore, Md 


ENIVES, Miscellaneous. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery ag Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


LABELING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Baltimore, Md. 


MIXERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


POWER PLANT EQUIPMENT. 
Berlin Chapman Cempany, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, N. Y. 
A. K. Robins & Co., Baltimore, Md. 


PUMPS, Air, Water, Brine, - 
Berlin @hapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, 
Sinclair-Sco 
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SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., ndianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


SPEED REGULATORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


SYRUPERS AND BRINERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II] 
A. K. Robins & Co., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


VACUUM PANS. 
Hamilton Copper & Brass Works, Hamilton, Ohio 


F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 


CAN MAKERS’ MACHINERY 
General Machinery Corp., Hamilton, Ohio 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery ml. 
A. K. Robins & Co., Baltimore, Md. 


CORN CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Baltimore, Md. 

United Co., Westminster, Md. 


CORN HUSKERS AND SILKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster. Md. 


CORN SHAKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, N. Y. 
A. K. Robins & Co., Baltimore, Md. 


CORN TRIMMERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Falis, | 
Food Machinery Corporation, Hoopeston, Ill. 
Morral Bros., Morral, Ohio 
Sinclair-Scott Co., Baltimore, M 
United Md. 
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WHERE TO BUY — Continued 


CORN WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 


Food Machinery Corporation, Hoopeston, Ill. 


A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Il. 


A. K. Robins & Co., Baltimore, M 


FRUIT CANNING MACHINERY 


lin Chapman Company, Berlin, Wis. 
Co., Niagara Falls, N. Y 


Food Machinery Corporation, Hoopeston, Ml. 


A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


KRAUT MACHINERY 


in Chapman Company, Berlin, Wis. 
Co., Niagara Falls, N. Y. 


Food Machinery Hoopeston, III. 


. H. Langsenkamp Co., Indianapolis, Ind. 
x 9 Robins & Co., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm Ryder Co., Niagara Falls, N. Y 


Food Machinery Corporation, Hoo eston, Nl. 


A. K. Robins & Co., Baltimore, M 
United Co., Westminster, Md. 


CLEANERS. 


Berlin Chapman Company, Berlin, Wis. 


Chisholm-Ryder Co., Niagara Falls, N. Y 


Food Machinery Corporation, Hoopeston, Il. 


A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, II. 


A. K. Robins & Co., Baltimore, Mi 
Sinclair-Scott Co., Baltimore, Md. 


HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, II. 


Sinclair-Scott Co., Baltimore, Md 
United Co., Westminster, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, M 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Heopeston, III. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. EK. Robins & Co., Baltimore, Md. 
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SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Falls, N. ¥. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
United Co., Westminster, Md. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Ga, Md. 
Sinclair-Scott Co., Baltimore, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SNIPPERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


PEELING KNIVES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., ndianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


PEELING TABLES, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, M 


SCALDERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Mi 
Sinclair-Scott Co., Baltimore, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Baltimore, Md. 


JUICE EXTRACTORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md 


JUICE HEATERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


THE CANNING TRADE 


Chisholm-Ryder Co., Niagara Falls, N. Y. ; 
Food Machinery Corporation, Hoopeston, Il. 
Hamilton Copper & Brass Works, Hamilton, Ohic 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Philipsburg, Pa. 4 
i 


A. K. Robins & Co., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. : 
Food Machinery Corporation, Hoopeston, III. : 
F. H. Langsenkamp Co., Indianapolis, Ind. ¥ 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 


Planters Mfg. Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. C 


BEDDING EQUIPMENT. 
Interstate Bedding Co., Chicago, III. 


BOOKS, on Canning, Formula, Etc. 


A Complete Course in Canning 
The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 


Eastern Box Company, Baltimore, Md. 
Robert Gair Company, Inc., New York 17, N. Y. 


CANS, Tin, All Kinds. 
American Can Co., New York Ci 
Continental Can Co., New York City 
Crown Can Co., Philadelphia, Pa. 
National Can Corp., Baltimore - New York City. 


INSECTICIDES. 
Pittsburgh Plate Glass Co., Milwaukee, Wis. 
INSURANCE, Canners. 
Canners’ Exchange, Lansing B. Warner, Chicago 
Universal Underwriters, Kansas City 6, Mo. 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
R. J. Kittredge & Co., Chicago, III. 
Muirson Label Co., San Jose, Cal. - Brooklyn, N. Y. 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho. Corp., Rochester, N. Y. 
United States Printing & Litho. Co., Cincinnati, O 


LABORATORIES, for Analysis of Goods, Etc. 
American Can Co., New York Cit 
Continental Can Co., New York City 
National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Ptizer & Co., Inc., New York City. 


PASTE, CANNERS’. 
Clark Stek-o Corp., Rochester, N. Y. 
Dewey & Almy Chemical Co., Cambridge, Mass. 
F. Langsenkamp UCo., Indianapolis, Ina. 
SALT. 
Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City 


SEASONINGS. 
Product Advancement Corp., Benton Harbor, Mich. 
Wm. J. Stange Co., Chicago, 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, la. 
Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Il. 
F. H. Woodruff & Sons, Inc., Milford, Conn 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven Conn 
Corneli Seed Co., St. Louis 2, Mo. 
Gallatin Valley Seed Co., eman, Mont. 
Chas. C. Hart Seed Co., Wethersfield, Con: 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 
| & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, ni. 
Washburn-Wilson Seed Co., Moscow, Idah 
F. H. Woodruff & Sons, Inc., Milford, Con: 


SEED, TOMATO. 
Associated Seed Growers, Inc., New Haver, Conn 
Corneli Seed Co., St. Louis 2, Mo. 
Chas. C. Hart Seed Co., Wethersfield, Con». 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, vm & Co., Minneapolis, Minn. 
F. H. Woodruff & Sons, Inc., Milford, Conn 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 


WAREHOUSING AND FINANCING. 
Terminal Warehouse Co., Baltimore, Md. 


December 15, 1947 


at 
3 
fe 


ALITY 


FINISHED CANS Fa 


LOADING PLATFORM 


TO CUSTOMER 


PROTECT CANS ALL 


Roi down to delivery of cans at a customer’s plant, National Can 
Corporation “follows through” — backs up its system of modern manufacture 
with thorough and progressive methods of packing and handling. 


Extra precautions at National Can include the wide use of automatic 
handling equipment to protect cans during the packing and shipping proc- 
esses. In loading freight cars, for example, cans, after testing, are auto- 
matically delivered to expert stackers at the same high rate of speed as 
employed on the production lines. Cans are stacked according to an inter- 
locking principle, and held in place by careful “shoring” thereby avoiding 
damage in transit. Similar precautions are taken in shipping by truck or boat. 


Measures like these round out a quality-first policy that has typified 
National Can Corporation’s business progress for nearly half a century. 


CAN 


& ©: 4.8 


Executive Offices: 110 EAST 42nd STREET, NEW YORK 17, N. Y. 


BALTIMORE, MD. CHICAGO, ILL. HAMILTON, OHIO BOSTON, MASS. 
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F. H. WoopDRUFF & SONS 
“SEED GROWERS 


MILFORD, CONN. @  BELLEROSE,L.1. @ TOLEDO @ ATLANTA @ SACRAMENTO @ DALLAS @ MERCEDES, TEX. 
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